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The goals and
principles of the @3
@

design plan
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Goal definition

Goal 1

To create a visually appealing design
that captures the experience of the
brand

Goal 2

To ensure user friendly navigation and

functionality

Goal 3

To incorporate modern design

elements and trends




:::: Design principles

Principle 1

o , = Linear Process Template
Simplicity: The design should be minimal

yet effective, avoiding clutch and focusing

on the essential elements 2 03 04 0

Principle 2 ﬁ GS'L; ;EQTPI; @

Consistency: The design should maintain a

— —
SIT AMET a) CONSECTETUR o) ADIPISCING (-) CONSI
- -

consistent visual language and style across graphic Infographic infographic

all platforms and devices

Principle 3
Usability: The design should prioritize user

ELEMENTS
needs and ensure an intuitive and seamless INFOCRAPHIC

user experience




The core elements of scheme design

. Element 1

Logo and brand identity: The logo should
reflect the brand's values and personality,
and it should be easily recognizable and

distinctive

‘ Element 3

Layout and grids: The layout should be well
organized and balanced, utilizing grids to

create a harmonious and visually appealing

design

Element 2

Colors and typography: The color palette
and typography should complete each other

and reflect the brand's image

Element 4

Interaction design: The design should
involve meaningful interactions that enhance

the user's experience and make it more

engaging
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Preliminary planning

Research and analysis

Conduct through research on the project objectives, target audience, and competition Gather

information on design trends, market demands, and user preferences

Budget and timeline

Establish a project budget and timeline for the design process Determine the resources required for

the design implementation, including personnel, equipment, and materials



Conceptual design

Sketching and

wireframing

Create through sketches and
wireframes to visualize the structure
and layout of the design These serve as

a starting point for further development

Mood boards and

inspiration

Compile inspiration and ideas from
various sources, creating Mood boards
that capture the desired aesthetic and

feel of the design



Plan evaluation and optimization

Feedback and reviews

Seek feedback from stakeholders and experts to identify potential issues and
improve the design plan Conduct reviews to assess the effectiveness of the

design strategy

Iterative design

Iteration on the design plan based on feedback, making necessary
modifications to improve the design's usability, functionality, and overall user

experience



Implementation of the plan

Z2r—

Detail design

Develop a detailed design specification that outlines
the visual elements, interaction design, and technical
requirements of the design This serves as a guide for

the implementation phase

BER=

Production and deployment

Starting the production process, creating the final
design assets such as graphics, interfaces, and
animations Deploy the design to the appropriate
channels or platforms according to the project

objectives
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