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Abstract

Abstract

As an important social function in WeChat's moments, "likes" has become inseparable
from the lives of WeChat users. In WeChat's moments, users utilize the "likes" symbol to
participate in interactions between friends and accomplish various interpersonal interactions
through the subtle manipulation of the symbol. However, with the increase in the number of
WeChat users and the growth in the number of hours of use of WeChat, the phenomenon of
"likes" in the WeChat's moments has undergone a subtle change. The phenomenon of being
forced to "likes" WeChat for the sake of favor and face has appeared in the circle of friends, as
well as many perfunctory and evasive "likes" operations. However, WeChat users often ignore
these phenomena and forget to think about the behavioral logic behind the "likes" operation in
the process of using the "likes" symbol in the circle of friends. Therefore, from the
perspective of media sociology, this study aims to analyze and demonstrate the logic of action
hidden in the operation of "likes" in the moments from the perspective of "likes"
emotion-power, so as to expose the social micro-interaction process of contemporary network
media users.

This study focuses on the operation of "likes" in WeChat's moments, taking WeChat's
friends as the research object. The study uses qualitative research methodology throughout the
study, using interviews, web-based field tracking, documentation and textual analysis to
collect and organize relevant research data, so as to explore the action logic behind the
operation of "likes" in WeChat's moments and how WeChat users choose the logic of "likes".
This study then elaborates on the emotional and power logics hidden behind the operation of
"likes" in the WeChat's moments and describes the mutual transformation of emotion and
power from the perspective of power-emotion, and then analyzes and demonstrates the final
effect of the two logics of action. Finally, the study also discusses the alienation phenomenon
of "likes" in WeChat's moments and gradually analyzes the hierarchical reasons and processes
behind the alienation phenomenon, and finally puts forward some suggestions to prevent users
from falling into the negative impacts brought about by the alienation.

The study finds that although the interpersonal interactions in WeChat's moments have
undergone some changes during the process of using WeChat, the "likes" of WeChat's
moments still follow the logic of emotion and power. The emotional logic of "likes" is

influenced by the depth of emotions among friends, as well as by personal emotions and
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psychological states. The power logic of "likes" is influenced by the bureaucratic system
(hierarchy), social capital differences, and group pressure. In addition, the "likes" of WeChat's
moments whether out of emotional motivation or power motivation considerations, its
purpose to achieve the effect is not significant. Research proves that the purpose of negative
emotional motivation in the emotional logic of " likes " in the moments is significant, and the
negative emotional motivation of power in the power logic is significant. The effect of "likes"
mixed motives is not significant and has uncertainty and delay. In conclusion, the motivation
of "likes" in the moments has changed a lot in the process of development, and the actual
effect of "likes" is not significant, which needs to be supplemented by other more interactive

ways to achieve better results.

Key Words: moments; likes; logic of emotion; logic of power; alienation
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