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21. Which book may be identified under the |call numherl . 238 C719]2013”

*An Introduction to| Modern Art.
B. The ABC of Computercience.

/ 1991 is the year of publication.

C. The Recyclimg™of Waste Oils.
ICaﬂ Numbers .

Books and material are arranged on odr shelves according to the Library of Congress
(LC) classification system. These call Aiumbers uniquely identify and organize items near
other material on the same or similgf subjects. Consider the call number. LB2395 C65
1991.
® LB defines the subject aregd The call letters are typically arranged in alphabetical ( 5*F}

[1})) order, starting fro and continuing through the alphabet. Knowing the letter(s) for
your subject area gifes you a place to start browsing the shelves. For example; A—
General Works;/ B—Philosophy, Psychology, Religion; D—World History; G—
Geography ; JA—Social Sciences; J—Political Science; K—Law; L—Education; M—

Music ;| N—Arts ] P—Language and Literature ; ()—Science...For more, click here.




22. What would be the|Cutter number]if you are looking for a book by Whitney|[Sherman?
A. C78. S33. C. We67. D. L59.

® 2395 is the classification number, which further distinguishes the suject matter. Read

as a whole number. 1, 2, 3, 45, 100, 2430...

o (65 is theICutter numberl and usually represents the Iauthnr’ﬁ last name.l Find C, then
65. Read the number as a decimal (/NEY).

n. (ERSEAMERFIEER) G
e 1991 is the year of publication.



23. Where can you find the book “Res| AG243 G87 1992”7
A. On the 2nd or 4th floor of/the library.

B. In the Reference Area ¢h the 1st floor.

. In the Circulation Ar#a on the 1st floor.

D. At the Learning R¢Sources Center on the 2nd floor.

Location Prefixes
Some call numlfers have a location prefix. Location prefixes mean that the book or

material is shelved in a special place, and may have loan restrictions. WSU uses the

following prefixgs .

Prefix Collection Library Location Loan Period

[Blank]/éirculating Collection| 2nd floor, 3rd floor, and 4th floor 21-day loan

Re Reference Collection Ist floor, Reference Area Library-use only

Reserve Collection Ist tloor, Circulation Area Library-use only

Video Audiovisuals 2nd floor, Learning Resources Center| Special request
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24. Who isIAntﬂnia? I
A. A director of a movie. *A character in a book.

C. Cather’s relative in New York. D. Cather’s metShbor from Bohemia.

AntoniaZiti—FHBERIAY ,
Annie PavelkaEiz AYIRIEEIREL,
I have just returned to NEM where | had the pleasure of takingMnnie Pavelka,

| the living “ Antonia” in my book My Anmnia,l and six of her children to the firt

screening

of A Lost Lady. 1 have the good fortune to preserve relations with Imnst of my characters.l

“Antonia” and her splendid children are flesh and blood realities. Every time | go back
to them, I feel how much more interesting and lovable they are than my picture of them.

1 wWisil 1 ool }:llt.'iht.':lll LI Lo :(‘Ul.l 111 LIEJ_L"&UII.



25. What does the author need for a

*Time

C. Publishers’

ost suitable writing s.tylel according to Iparagraph 37 I
B. Youth.

D. Financial support.

m | regret that I cannot satf: our kind request for biographical (FZ128Y)

ntil I get my work further along. My

material. | avoid biographgrs, asking them to wai

first novel was published/in 1912, and a period of twelve™years is hardly long enough for

a writer to find the fo I began to write,

best suited for writing. 1 was not young

good preparation for writing,ll do need more time to acquire a I

and though living is

Isimple and modest way ol presenting my wnrk,l however well 1 know what I wish to

present. adj. IREEHD | ISEHY




26. What dﬂealwriting a biography Imean to the author according toI paragraph 47 I

A. An inspiration to her readers. B. A record of her achievements.

C. A window into a writer’s world. Anl endpoint| in a writer’s career.

Sla
n. ‘.’Hﬁ,"'l—i,_z n

m I am able to send you a very good photograph taken recently. I éwglose a short

biographical account which my publishers use for publicity purposes, and soihe casual

reviews. | Biographies usually begin to come along just about the time a writer has no more I

| to say, |and I do not feel that time has yet come to me.




27. What is the author’s| purpose|in writing thisl letter? \': -ZB’:" Eé; ﬁg(ﬂﬁ%)

To decline the president’s| requeq-l

A. To rebuild her BohemMn connection.

C. To explain her philosophy of writing. D. To appreciate the president’s interest.

Rzl , BT EABIFIHECTHERK,
m |I regret that I cannot satisfactorily meet your kind request for biographical (fZiCH]) I
|material. |I avoid biographers, asking them to wait until I get my work further along. My

first novel was published in 1912, and a period of twelve years is hardly long enough for
a writer to find the form best suited for writing. | was not young when | began to write,
and though living is a good preparation for writing, 1 do need more time to acquire a

simple and modest way ol presenting my work, however well 1 know what 1 wish to

present. XEEAIBE N EiE%Masa rykEéfﬁgiﬁiEEﬂAMEia’ﬁﬂﬂﬁ
5K, Al , (FREERRHERAREKE | 2ESIERIATIIR
FRIAYBRRERNZN ; BEASERMMECHENERER ; B E—5k
RN —ER R FEANEIC LA ZI B KAV S EEFNRGE
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28. Why does shrinkflation make consumers [ less painful"laccnrding to [Stiving/

A. Shrinkflation reduces human cost.

' ' ' o MRFESTURHREBILERISAE | (BE
B. Shrinkflation raises purchasing pbwer. e E*{i{;zﬂu\ A AE;
Consumers become more awgfe of size. SR, “gEKk0ERT |, —HTERSINRE

C w | : ENBR TR =RERIHESE , [EfEt
onsumnmers PXpE‘I‘]PHf‘E‘ 1ncrease 1n cost. ﬁ%tﬂ!ﬂg'liﬂ_rEFPHﬁmo
adv. J""IJJ'L%FIQ'E =4, ¥5, RL

If you've noticed you're|gefiing less while your bill almost stays the sam

it’s not just

*

you. |“ Shrinkflation” —reducing a product’s size or quantity while keeping its price|
is showing up iy shops around the world. —_— sl s . srhy=

tHEEFEmRTAVRY |, HEEBEXEMNEAYEL.

(] As the global g€onomy struggles with inflation (i 5% fiZ i) , rising material costs

and higher hu

“Consumers gfe more likely to notice how their purchases are affecting their wallets thanl
of product ‘lost” when sizes decrease,”|says Mark—=Stvimg, the chief pricing

at Impact Pricing. IAS a result], companies use shrinkflation to make consumers

n cost, consumers are bearing the increasing production prices.

I“ less painful”. I




29. What is paragraph|3 mainly|about?

A. The concerns of shoppers. B. The interests of companies.

*The impact of shrinkflation. D. The phenomenon of inflation.
iR 7 ERNE I HRI REEZ M |, Bl mIRT—BiRD ,
[REEnTREfRMES B3R OIK,
mt[et even as shrinkflation comes with inflation, the problem doesn’t end after inﬂatim‘
Once the new sizes are on the shelf, they are likely to stay that way. “ Shoppers

don’t have a choice. They have to adapt themselves to the changes,” adds Stiving. There

are rare exceptions, but companies generally take the opportunity to get more profits.

i, BMEIRARTEE SRR E R X RREASTE

BRWAKGERZRER. —BHRY LR | EliliRuGE=—BF
TviZWJk.L.\o "laYERIFTEE. WU IHNEMIEN , " HiFEX
;Ij‘?t;. 8, AEERIAGI , BEV—RRS(ELINSIRSESHY
i,



30. What is the author’s|attitude|to the shrinkflation in paragraph
A. Favorable.

(. Dismissive. adj. $2{RRY, E25509, SPIRAY

Objective.

In food industry, for

m For many companis, Ishrinkﬂatinn seems to be unavoida

example, where cusfomers are highly sensitive to price, lifting prices~anight make

customers jump shiy to another brand. facing the continuous inflation,

he companies I

have to do sometlfing to maintain their profits. Introducing small reduction in the size of

their goods shoyld enable them to improve profits while keeping their prices competitive.

But| once |customers|notice the change, they might feel fooled, leading to a loss of trust

- IFRRESRKASEREA | BHSH TERANE , i
and confidence,  {FENTRRESBKISRRERA  BELTHERODE 18

WNFAFASQFRIR , WK EAaERE., fii , FRmiTi , &
RifEEESE , IRt ESEFPUHERIS— 1 miE. (BEXS
SANBEREMN , EIASAKIUEERAESFIEEBmR T _LiE—Lhal
), MiZzedEEiERSFIENRNESMERRD. B2, —BEER
TR 7K, BIURERKEHES T, MISESEHEOINEX.




31. What should|consumers|do according to the paragraph?

A. Draw a bottom line. B. Put warning stickers.

C. Choose smaller packs. Make a conscious decision.

adj. #H5REERY , TEERY

Some grocers are using stickers to remind shoppers of shrinkflatdqn, but still, it’s a

lly doesn’t fall

tough hit to the bottom line—especially because the price of products gend

as inflation does. ICnnaumaraImay need talaxamina both price and size sensibly as thavl

| shop, and make sure they don’t fall into the trap of that super size on the shelf. | sensible

adj. BHEIRY
iHE et WY EERENEERIMSFIRT | if
FE AN NMEEMH.
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32. does the author mention the example of| wheels? |

A. To praise the invention of car wheels.

B. To describe the process of trial and error.

C. To emphasize the necessity of new tools.

* To show the importance of prigr knowledge.

mWe learn about the world through the Iknnw]edge accumulated I( 2 ) over

thousands of years. [Standing on the shoulders of great men, we don’t have to experience |

Iendless trial and errnrl.l just as the wheels do not have to be reinvented each time to run a I

But where does our ability to learn from others come from?

FAIBI NV TERIRZNAEE 7T IFXNMER., IERMEEAR

BiEL , BliJAVBEINFITHRINNN , MEFERAIATET—

ﬁﬁ%ﬁ&‘ﬂﬂ?fﬁ‘éﬁiﬂ—%ﬁi {BE , il AFIA96EH
] ?
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