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Market overview
CHAPTER 01



Description: In 2021, the advertising industry in South Korea posted a total annual revenue of nearly 19 trillion South Korean won. This represents an increase from the previous year, and continues a positive trend of growth. The industry's revenue has grown by over 
41.6 percent since 2013. Online media was the most successful sector of the advertising industry in South Korea that year. Read more
Note(s): South Korea; 2013 to 2021
Source(s): KOSIS; MCST (South Korea) 
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Annual revenue of the advertising industry in South Korea from 2013 to 
2021 (in trillion South Korean won)
Revenue of advertising industry in South Korea 2013-2021

http://www.statista.com/statistics/1265939/south-korea-advertising-industry-revenue


Description: In 2021, around 38 percent of revenue generated by the advertising industry in South Korea came from the online media sector. This put it far ahead of other advertisement media, with advertising and printing services coming in second at about 20 
percent. In total, the advertising industry in South Korea achieved annual sales revenue of around 18.9 trillion South Korean won that year. Read more
Note(s): South Korea; 2021
Source(s): KOSIS; MCST (South Korea) 
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Distribution of revenue in the advertising industry in South Korea in 2021, 
by medium
Revenue distribution in the advertising industry in South Korea 2021, by medium

http://www.statista.com/statistics/625007/south-korea-advertising-industry-revenue-distribution-by-medium


Description: In 2022, the total value of advertising expenditures in South Korea was forecasted to lay at around 11.21 billion U.S. dollars. Advertising spending in South Korea has been steadily increasing over the years, with one small dip in 2020. Read more
Note(s): South Korea; 2014 to 2022; *Forecast. Figures adjusted based on currents prices. Figures have been rounded. The source did not provide a date of publication. The date used here is the access date. Read more
Source(s): Dentsu 
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Advertising spending in South Korea from 2014 to 2022 (in billion U.S. 
dollars)
Advertising spending in South Korea 2014-2022

http://www.statista.com/statistics/260573/advertising-spending-in-south-korea
http://www.statista.com/statistics/260573/advertising-spending-in-south-korea


Description: In 2021, around eight trillion South Korean won were spent on online advertising in South Korea. Online forms of advertising were the medium with the highest expenditure that year, with around 78 percent of this being spent on mobile advertising. 
Overall, over 15.5 trillion won were spent on advertising that year. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies
Source(s): KOBACO 
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Advertising spending in South Korea in 2021, by medium (in trillion South 
Korean won)
Advertising expenditure in South Korea 2021, by medium

http://www.statista.com/statistics/1264968/south-korea-advertising-spending-by-medium


Description: In 2021, advertising expenditure in South Korea increased by 9.9 percent compared to the previous year. Though this indicates recovery from the negative growth of 2020, the growth rate fell short of previous forecasts predicting a 16.7 percent rise in ad 
spending in 2021. While current forecasts still predict continued positive growth for the upcoming years, expectations have slowed down and led to lower estimated figures. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Forecast. Read more
Source(s): KOBACO 
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Total advertising expenditure growth rate in South Korea from 2010 to 
2021 with forecasts for 2022 and 2023
Advertising spending growth rate in South Korea 2010-2023

http://www.statista.com/statistics/1265254/south-korea-advertising-spending-changes
http://www.statista.com/statistics/1265254/south-korea-advertising-spending-changes


Description: In 2022, Cheil Worldwide was the most successful advertising agency in South Korea, with a sales revenue of around 1.3 trillion South Korean won. This put them far ahead of their competition, with the runner-up, Innocean Worldwide, posting a revenue 
of about 487.6 billion won in the same year. Read more
Note(s): South Korea; 2022
Source(s): NICE BIZ info 
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Leading advertising agencies in South Korea in 2022, by sales revenue (in 
billion South Korean won)
Main advertising companies South Korea 2022, by sales revenue

http://www.statista.com/statistics/1316543/south-korea-main-advertising-firms-by-revenue


Traditional media
CHAPTER 02



Description: In 2021, newspaper advertising revenue in South Korea amounted to around 1.71 trillion South Korea won. This represents an increase from the previous years, while ad revenue for magazines has been decreasing. However, revenue from newspaper 
advertising are projected to decrease in 2022 and 2023 again. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Printed media advertising revenue in South Korea from 2014 to 2021 with 
forecasts for 2022 and 2023, by type (in trillion South Korean won)
Printed media ad revenue in South Korea 2014-2023, by type

http://www.statista.com/statistics/663557/south-korea-print-media-advertising-ad-by-type
http://www.statista.com/statistics/663557/south-korea-print-media-advertising-ad-by-type


Description: In 2021, advertising on terrestrial TV in South Korea achieved a total revenue of around 1.36 trillion South Korean won. This represents an increase from the previous years, and stops a trend of decline. For the years of 2022 and 2023, it was forecast that 
ad revenue will increase further. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Sales revenue for advertising on terrestrial TV in South Korea from 2016 to 
2021 with forecasts for 2022 and 2023 (in trillion South Korean won)
Terrestrial tv ad sales revenue in South Korea 2016-2023

http://www.statista.com/statistics/1265695/south-korea-terrestrial-tv-ad-revenue
http://www.statista.com/statistics/1265695/south-korea-terrestrial-tv-ad-revenue


Description: In 2021, sales revenue from advertising on satellite TV in South Korea amounted to around 33.98 billion South Korean won. While this represents a decrease from the previous year, overall ad revenue has increased drastically since 2016. However, it is 
forecast that revenue will continue to decrease slightly in 2022 and 2023, potentially beginning a new downward trend. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Sales revenue for advertising on satellite TV in South Korea from 2016 to 
2021 with forecasts for 2022 and 2023 (in billion South Korean won)
Satellite TV sales revenue in South Korea 2016-2023

http://www.statista.com/statistics/1265706/south-korea-satellite-tv-revenue
http://www.statista.com/statistics/1265706/south-korea-satellite-tv-revenue


Description: In 2021, the total ad revenue gained from advertising on cable TV amounted to around 109 billion South Korean won. This represents a decrease from the previous year, but it is predicted that revenue will increase in 2022 and 2023. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Revenue of cable system operator advertising in South Korea from 2014 to 
2021 with forecasts for 2022 and 2023 (in billion South Korean won)
Cable TV ad revenue in South Korea 2014-2023

http://www.statista.com/statistics/663933/south-korea-cable-tv-ad-revenue
http://www.statista.com/statistics/663933/south-korea-cable-tv-ad-revenue


Description: In 2021, revenue generated from radio advertisements in South Korea amounted to around 259.8 billion South Korean won. This represents an increase from the previous year. It is forecast that ad revenue will drop slightly in 2022 but then start rising 
again in 2023. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Forecast. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Sales revenue for radio advertising in South Korea from 2016 to 2021 with 
forecasts for 2022 and 2023 (in billion South Korean won)
Radio ad sales revenue in South Korea 2016-2023

http://www.statista.com/statistics/1265720/south-korea-radio-ad-revenue
http://www.statista.com/statistics/1265720/south-korea-radio-ad-revenue


Description: In 2021, revenue garnered from outdoor advertising amounted to around 930 billion South Korean won. This represents an increase from the previous year. It is forecast that outdoor ad revenue will further increase in the next two years. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Outdoor advertising revenue in South Korea from 2016 to 2021 with 
forecasts for 2022 and 2023 (in trillion South Korean won)
Sales revenue for outdoor advertising in South Korea 2016-2023

http://www.statista.com/statistics/1265728/south-korea-outdoor-ad-revenue
http://www.statista.com/statistics/1265728/south-korea-outdoor-ad-revenue


Digital and social media 
advertising

CHAPTER 03



Description: In 2021, the total revenue made from advertising on the internet amounted to around 1.78 trillion South Korean won. This represents a decrease from the previous years, as well as the lowest revenue recorded since 2014. It is forecast that revenue will 
increase again from 2022 onwards. Read more
Note(s): South Korea; July to October 2022; 2,200 advertising companies; * Estimate. Figures have been rounded. 1,000 South Korean won equals 0.74 U.S. dollars or 0.70 euros as of October 2023. Read more
Source(s): KOBACO 
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Internet advertising revenue in South Korea from 2014 to 2021 with 
forecasts for 2022 and 2023 (in trillion South Korean won)
Internet advertising revenue in South Korea 2014-2023

http://www.statista.com/statistics/664415/south-korea-internet-advertising-revenue
http://www.statista.com/statistics/664415/south-korea-internet-advertising-revenue
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