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suggested countermeasures. Starting from the guidance of social cognition, it
improves the communication policy of the media industry, confronts the inappropriate
communication of women's image in the current media culture, and urges platforms to
disseminate healthy and scientific body information. Secondly, the weight of media
responsibility should be strengthened, and commercial marketing should go hand in
hand with the dissemination of wvalues, so as to create a diversified and
three-dimensional community atmosphere and lead a healthy body aesthetic trend.
Finally, users should actively engage in real life, explore their own values, and be aware
of the pitfalls of media consumerism. Only by strengthening their own will can they

break the shackles of the "other".

Key words: Female virtual community; self-objectification; body imagery; female

image; "Little Red Book" App
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