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Title Research on the profit model of tourism website—Take

Ma Fengwo tourism network as an example

Abstract

With the rapid development of science and technology, the change of
people’ s life and consumption concept, the development of transportation,
and the substantial increase of people’s income, tourism has also been
developed. The traditional tourism industry has been unable to meet the
needs of people, online tourism website as a new form of birth.

China is a country rich in tourism resources and has a huge tourism
market. In the first half of 2019, the number of online tourism users
reached nearly 150 million in June. The development of online tourism
websites is booming, and the market competition is also very fierce. As
one of them, Ma Fengwo tourism network tourism network was founded in 2006
and has made great efforts to explore the profit model. At present, Ma
Fengwo tourism network has a total transaction volume of 10 billion yuan,
and 1its profit model is just a simple Commission plus advertising fee. In
this paper, Ma Fengwo tourism network as an example to study the profit
model of tourism websites, find out the problems and provide solutions,

and provide help for online tourism websites how to go on in the long run.
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