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Brand Image Positioning Research:
the Survey Based on Young Male
Market of WuHan
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Abstract

With the development of economy and the continuous improvement of residents'
income level, people were more and more concerned about healthy and guaranteed
high-quality life. As a new type of health wine, the brand image construction of strong
wine had achieved remarkable results, the brand awareness was higher and higher,
and the brand value had great influence. For a long time, strong wine was mainly for
the middle-aged and elderly markets. The sales volume in the middle-aged and elderly
markets was increasing by 20% - 30%, which had been relatively stable in the middle-
aged and elderly markets. However, with the entry of other health wine enterprises,
on the one hand, strong wine had become more and more competitive in the middle-
aged and elderly markets, on the other hand, strong wine's brand awareness and
market coverage in the young male market were quite low About 1% - 3%. Therefore,
strong liquor enterprises should open up new markets, such as young man's market.

This paper mainly discussed the brand image positioning of Strong Wine in
young man's market. This paper mainly used literature research and questionnaire
survey to investigate the brand recognition and consumption behavior of Strong Wine
in Wuhan young man's market. This paper reviewed the theories and references of
brand image, the influencing factors of brand image positioning and the process of
brand image positioning. Through the investigation, we found the brand positioning
problem of Strong Wine in the male market of Wuhan and formed the investigation
conclusion and suggestions. At last, the article put forward the relevant
countermeasures and suggestions for the brand positioning of Strong Wine in the

young man's market.
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