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ABSTRACT

After more than 20 years of development, China's securities industry has made great
progress, with an increasing number of securities customers. The securities industry
provides investors with different investment tools and different investment options. With
the gradual opening of the financial market, the mixed operation mode of China's financial
market has emerged, and the floating commission system has been implemented. The
securities industry has changed from monopoly operation in the early stage to perfect
competition operation, and all securities firms are facing the double test of development
and survival. Therefore, formulating effective marketing strategies, establishing scientific
marketing concepts and strengthening their core competitiveness are urgent problems for
securities companies and their subordinate business departments in their business
activities.

In this paper, the object of study in changchun, northeast securities sales department,
use the technique of integrating theory with practice, first of all use some current
well-developed marketing theory, analyses the office of the recent marketing status of
study, listed the sales in the current problems existing in the management process, and the
problems existing in the marketing strategy slightly pointed proposes the corresponding
perfect strategy, to promote the development of changchun, northeast securities business

departments more healthy.
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