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ABSTRACT

China's cosmetics consumption market is full of vitality. Cosmetics belong to the fast
consumption type with high consumption frequency, rapid product renewal, daily use,
large consumption population and broad market prospects. In this way, cosmetics
companies will pay more attention to product marketing, diversified product marketing
means will inevitably become a unique and extremely important means in the fierce brand
competition. As a link in marketing activities, marketing strategy is an important force to
support marketing activities. In the future, with the steady and rapid development of the
domestic economy, the overall market demand is constantly rich, coupled with the large
population base, the whole cosmetics industry will have great prospects. As a new
industry, cosmetics industry, grasping the frontier of the times, carefully analyzing the
economic environment, enhancing the power of science and technology, focusing on the
quality of product research and development, and opening up new sales channels are the
most important parts of all links, and the key to its success in market competition.

Therefore, how to integrate all strategies is the key to achieve competitive advantage.
In this paper, the existing marketing plan and marketing plan of Hanshu cosmetics are

further analyzed and adjusted, so as to increase market share and market share.
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