\l

=iHT

=T FRRHEER MM Viog

S TIE

Research on the brand Vlog marketing
strategy in the perspective of young
consumers
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Abstract

From film advertisement to micro film advertisement, short video advertisement to
Vlog advertisement, video advertising keeps updating and iterating. In recent years, with
the upsurge of 5g, the short video industry will have a greater wave of influx, which is
closely related to people's life. All this injected a shot of stimulant into the vigorous
development of short video industry. In the trend of short video, as an overseas "import"
of Vlog, it has become a new window for young people to show themselves. Many
enterprises along the trend also found Vlog, a traffic platform with great advantages, and
began to carry out brand marketing for young consumers through Vlog. Some brands have
successfully used Vlog marketing and achieved great success. In the first part of the paper,
the theory of Vlog communication is summarized, and the basis of Vlog communication is
illustrated by the theory of new media and brand communication. The second part mainly
analyzes the psychological characteristics of young consumers in the current era and the
media that they usually contact with. The third part analyzes the specific meaning of
current Vlog marketing and its current development to help readers understand it better. In
the fourth part, three classic successful Vlog marketing cases for young consumers are
listed on the current situation of Vlog marketing development in the last section, and the
specific case experience explains how to carry out Vlog brand marketing in detail. The
fifth part is the strategy analysis of brand marketing by using Vlog, including selecting
and customizing the style and content of Vlogger and Vlog according to their own
products, better catching the eyes and psychology of young consumers, and reasonable
channels for delivery. The sixth part is the analysis of brand building and communication
effect in the process of Vlog marketing. The seventh part discusses the key points of brand
marketing implementation with Vlog, and how to achieve a balance between Vlog and

marketing.
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