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Abstract

Under the development mode of "tourism+Internet", the smart tourism platform
has developed rapidly and become an important part of the development of tourism
informatization. The smart tourism platform has rapidly expanded its market in user
interaction due to its advantages in information dissemination. Tourists not only
search for travel information and routes within smart tourism, but also exchange and
discuss problems that arise throughout the entire tourism process, analyze travel
experiences, and so on. Tourists are not only users of the platform, but also builders
and promoters of the platform. At the same time, combining the interactive functions
of the smart tourism platform with the needs of tourists is the foundation of the
platform's future development and an important reference for deepening the
development of the interactive functions of the smart tourism platform.

In response to this background, from the perspective of the interaction function
construction of various platforms at present, the platforms do not attach enough
importance to the current demands of tourists, and there is not enough development
space for the voices and opinions of tourists; From the current interaction content of
various platforms, it can be seen that the personalized needs of tourists are not being
met. Users can only obtain partial positive information about the scenic area on the
platform and cannot obtain other information about the scenic area. As a result,
tourists cannot develop their own personalized tourism routes and personalized
tourism consumption. Therefore, the platform cannot improve the user experience in
the opposite direction, which reduces the user stickiness of the smart tourism
platform.

This article starts from the perspective of situational cognition theory and
summarizes the current level of development and construction of smart tourism
platforms through statistical analysis of various functional modules of smart tourism

platforms launched by 34 provinces, municipalities, autonomous regions, and

v



municipalities in China, as well as various functional data of self media tourism
platforms. Then, a questionnaire survey was conducted to quantitatively study the
user's demand for the interactive functions of the smart tourism platform. Based on
interviews with tourists, user profiles were compiled to summarize the pain points and
opportunities for the development of interactive functions on the smart tourism
platform in a targeted manner. Based on the analysis results, big data of tourists is
extracted, and public opinion analysis is carried out on the needs and reactions of
tourists through the smart tourism platform, with precise push and visual display,
promoting the adjustment of the supply and demand side of tourism and the matching
degree of supply and demand channels. Based on the current development of smart
tourism platforms, strategies for evaluating and optimizing the interactive functions of
smart tourism platforms based on user experience are proposed, making the smart
tourism platform truly a bridge to bridge the barriers between tourists and scenic areas,
and enabling tourists to have a more three-dimensional and comprehensive
understanding of scenic area management and services.

Keywords: Smart tourism; Smart tourism platform; Interactive functions; User

experience; Tourist Forum
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