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Overview
CHAPTER 01



Description: In 2022, the revenue in the gaming market in Brazil amounted to 1.3 billion U.S. dollars, making Brazil the country with the largest revenue of the selected countries, followed by Mexico (1.2 billion U.S. dollars), Chile ( 354 million U.S. dollars), and Colombia 
( 303 million U.S. dollars). In contrast, Uruguay is trailing the ranking with 35.8 million U.S. dollars, recording a difference of 1.3 billion U.S. dollars to Brazil. Read more
Note(s): LAC; 2022; figures are estimates; * Forecast. * Puerto Rico was included in the ranking despite being an unincorporated territory of the United States. The source does not provide a date of release, date given is the one of last access. [...] Read more
Source(s):  
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Leading video game markets in Latin America in 2022, by revenue (in 
million U.S. dollars)
Latin America: leading gaming markets 2022, by revenue

http://www.statista.com/statistics/500035/gaming-revenue-countries-latin-america
http://www.statista.com/statistics/500035/gaming-revenue-countries-latin-america


Description: In 2022, the video gaming market in Mexico generated annual revenues of over 3.54 billion U.S. dollars. The mobile gaming segment generated the sector's biggest revenue shares, with around 5.19 million U.S. dollars in the same year, and projected to 
reach 499 million U.S. dollars by 2027. Read more
Note(s): Mexico; 2017 to 2023; digital and physical; *Forecast The games market refers to the entire industry involved in the creation, development, publishing, distribution, and monetization of video games. This market encompasses a wide range [...] Read more
Source(s):  
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Video game market revenue in Mexico from 2017 to 2027 (in billion U.S. 
dollars)
Video game market revenue in Mexico 2017-2027

http://www.statista.com/statistics/1420893/consumer-spending-on-video-games-mexico
http://www.statista.com/statistics/1420893/consumer-spending-on-video-games-mexico


Description: In 2022, the video gaming market in Mexico generated annual revenues of approximately 3.5 billion U.S. dollars, with the biggest revenue share coming from the mobile gaming segment. Mobile gaming revenues in Mexico are projected to reach 499 
million U.S. dollars in 2027. Read more
Note(s): Mexico; 2017 to 2027; digital and physical
Source(s):  
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Video game market revenue in Mexico from 2017 to 2027, by segment (in 
million U.S. dollars)
Video game market revenue in Mexico 2017-2027, by segment

http://www.statista.com/statistics/1418589/consumer-spending-on-video-games-segment-mexico


Description: In 2023, the revenue of the video game market in Mexico grew by 12.9 percent, a modest growth rate compared to 178.2 percent in 2018. In 2027, the annual growth of the video gaming market in Mexico will reduce to around seven percent. Read more
Note(s): Mexico; 2018 to 2027; digital and physical
Source(s):  
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Video game market revenue growth in Mexico from 2018 to 2027
Video game market revenue growth in Mexico 2018-2027

http://www.statista.com/statistics/1418603/revenue-growth-video-games-mexico


Description: In 2022, the revenue of the video game market in Mexico grew by 3.2 percent, with the cloud gaming segment undergoing the biggest annual growth rate at 63.3 percent. Physically sold video game revenues declined 13.3 percent during the same period. 
Read more
Note(s): Mexico; 2018 to 2027; digital and physical
Source(s):  
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Video game market revenue growth in Mexico from 2018 to 2027, by 
segment
Video game market revenue growth in Mexico 2018-2027, by segment

http://www.statista.com/statistics/1418623/revenue-growth-video-games-by-segment-mexico


Description: The average revenue per user (ARPU) in the video games segment of the media market in Mexico reached 34.93 U.S. dollars in 2022. This figure is projected to increase to 48.39 U.S. dollars in 2027. The online gaming segment accounts for the strongest 
consumer spending. Read more
Note(s): Mexico; 2017 to 2027; digital and physical
Source(s):  Advertising & Media Insights 
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Video game average revenue per user (ARPU) in Mexico from 2017 to 2027 
(in U.S. dollars)
Video gaming ARPU in Mexico 2017-2027

http://www.statista.com/statistics/1419100/per-user-video-game-revenue-mexico


Description: In 2022, Mexico imported more than 845 million U.S. dollars worth of video gaming consoles and similar devices, which represents an increase of approximately 152 million dollars in relation to the previous year. In 2018, the Mexican imports of these 
products reached around 736 million U.S. dollars -the highest figure throughout the period studied. Read more
Note(s): Mexico; 2018 to 2022
Source(s): Gobierno Federal de México; INEGI; International Trade Centre; Sistema de Información Arancelaria Vía Internet; UN Comtrade 
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Imports of gaming consoles and video game machines to Mexico from 
2018 to 2022 (in million U.S. dollars)
Import value of gaming consoles and machines in Mexico 2018-2022

http://www.statista.com/statistics/1197825/gaming-console-imports-mexico


Description: Mexico's exports of gaming consoles in 2022 amounted to nearly 488 million U.S. dollars. This marks a growth of nearly 141 percent compared to 2020, when the exports of gaming consoles and video games had dropped to around 202 million U.S. dollars. 
Between 2017 and 2020, Mexican exports of gaming consoles and video games followed a downward trend, before recovering in 2021. Read more
Note(s): Mexico; 2018 to 2022
Source(s): INEGI; International Trade Centre; UN Comtrade 
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Exports of gaming consoles and video game machines from Mexico from 
2018 to 2022 (in million U.S. dollars)
Export value of gaming consoles and machines in Mexico 2018-2022

http://www.statista.com/statistics/1197841/gaming-console-exports-mexico


Description: As of November 2022, the Mexican gaming startup dedicated to creating live-streamed interactive challenges, De Kabeza, had received an investment of approximately 275 thousand U.S. dollars. For its part, the developer of augmented reality games for 
portable platforms, Wabisabi Games, had received 150 thousand dollars in funding by that date. Read more
Note(s): Mexico; November 2022; active operating status; *Values were converted Read more
Source(s): CrunchBase 
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Fundraising amount of leading gaming startups in Mexico as of November 
2022 (in 1,000 U.S. dollars)
Mexico: fundraising amount of gaming startups 2022

http://www.statista.com/statistics/1218428/fundraising-amount-gaming-startups-mexico
http://www.statista.com/statistics/1218428/fundraising-amount-gaming-startups-mexico


Audiences
CHAPTER 02



Description: In 2023, there were 104.1 million video gamers in Mexico, the second-largest gaming audience among Latin American countries. Additionally, the country has a significantly higher gaming penetration of 78.4 percent, more than 15 percentage points 
higher than Brazil, which has the region's largest gamer audience. Read more
Note(s): Mexico; 2017 to 2027
Source(s):  
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Number of video gamers in Mexico from 2017 to 2027 (in millions)
Mexico: number of video gamers 2017-2027

http://www.statista.com/statistics/720448/number-video-gamers-mexico


Description: In 2023, the video gaming market penetration in Mexico was about 78.4 percent. This figure is projected to reach 84.5 percent in 2027. Video gaming user penetration refers to the share of active customers (or accounts) of the total population. Overall, 
video gaming is a mainstream hobby in Mexico, as more than two-thirds of the country's population play video games. Read more
Note(s): Mexico; 2017 to 2027; digital and physical
Source(s):  Digital Market Insights 
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Video gaming user reach in Mexico from 2017 to 2027
Video gaming penetration in Mexico 2017-2027

http://www.statista.com/statistics/1419127/mexico-video-gaming-penetration


Description: As of July 2023, 60 percent of video gamers in Mexico were between 20 to 39 years old. Additionally, respondnts aged between 40 to 49 years old represented another 20 percent of the Mexican video gaming audiences being female. As of the latest 
measured period, there were approximately 104.1 million gamers in Mexico. Read more
Note(s): Mexico; July 26, 2023; 18-64 years; including smartphone gamers
Source(s):  Consumer Insights 
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Distribution of video game users in Mexico as of July 2023, by age group
Video gamers in Mexico 2023, by age group

http://www.statista.com/statistics/1420343/distribution-of-gamers-by-age-group-mexico


Description: As of July 2023, 51 percent of video gamers in Mexico were male, with the remaining 49 percent of Mexican video gaming audiences being female. As of the latest measured period, there were approximately 104.1 million gamers in Mexico. Read more
Note(s): Mexico; July 2023; 18-64 years; including smartphone gamers
Source(s):  Consumer Insights 
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Distribution of video game users in Mexico as of July 2023, by gender
Video gamers in Mexico 2023, by gender

http://www.statista.com/statistics/1419196/distribution-of-gamers-by-gender-mexico


Description: As of July 2023, there was an overall balance on the household income of gamers in Mexico, as individuals from both medium and low-income homes constituted 34 percent of the gaming population in the country. Individuals residing in high-income 
households represented around 32 percent of the same public. Among the approximately 104.1 million Mexican gamers in the country in 2023, around 51 percent of them were male, with the remaining 49 percent of Mexican local gaming [...] Read more
Note(s): Mexico; July 2023; 18-64 years; including smartphone gamers
Source(s):  Consumer Insights 
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Distribution of video game users in Mexico as of July 2023, by household 
income
Video gamers in Mexico 2023, by household income

http://www.statista.com/statistics/1420896/distribution-of-gamers-household-income-mexico


Consumer purchases
CHAPTER 03



Description: When asked about "Video game purchases", 29 percent of Mexican respondents answer "Yes, on in-game purchases". This online survey was conducted in 2023, among 2,020 consumers. Read more
Note(s): Mexico; July 2022 to June 2023; 2020 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video game purchases in Mexico as of June 2023
Video game purchases in Mexico 2023

http://www.statista.com/statistics/823493/video-game-purchases-in-mexico


Description: We asked Mexican consumers about "Video game purchases by store brand" and found that "Amazon" takes the top spot, while "IShop Mixup" is at the other end of the ranking. Read more
Note(s): Mexico; July 2022 to June 2023; 190 respondents; 18-64 years; respondents who bought video games on a data medium (Media & digital media, Video games)
Source(s):  Consumer Insights 
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Video game purchases by store brand in Mexico as of June 2023
Video game purchases by store brand in Mexico 2023

http://www.statista.com/statistics/1347819/video-game-purchases-by-store-brand-in-mexico


Description: We asked Mexican consumers about "Digital video game purchases by store brand" and found that "Google Play Store" takes the top spot, while "Humble Bundle" is at the other end of the ranking. Read more
Note(s): Mexico; July 2022 to June 2023; 1084 respondents; 18-64 years; respondents who play video games and spent money on digital video games (Media & digital media, Video games)
Source(s):  Consumer Insights 
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Digital video game purchases by store brand in Mexico as of June 2023
Digital video game purchases by store brand in Mexico 2023

http://www.statista.com/statistics/1347821/digital-video-game-purchases-by-store-brand-in-mexico


Description: In 2022, gaming audiences in Mexico spent an average of 688.1 Mexican pesos on console video games per month, up from 19.94 U.S. dollars per month in 2019. In July 2022, the retail gaming revenue in the United States amounted to 4.18 billion U.S. 
dollars. Read more
Note(s): United States; 2020 and 2022
Source(s): CIU 
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Average monthly video game expenditure per gamer in Mexico in 2020 
and 2022, by service (in Mexican pesos)
Mexico: monthly consumer spending on video games Mexico 2020-2022, by service

http://www.statista.com/statistics/1420908/mexico-monthly-consumer-spending-on-video-gaming-per-service
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