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ABSTRACT

In recent years,the rapid development of the times has accelerated the development
process of China's economy.The improvement of residents'living standards has driven
residents'consumption,and the potential of China's coffee consumption market has
continuously increased.In particular,the emergence of new media has made enterprises
more diversified in their marketing strategies.Compared with traditional marketing
methods,new media marketing methods are more flexible,interactive and have better
communication effects.Integrating new media into marketing methods is an inevitable
trend of social scientific and technological progress.The application of new media
marketing methods brings both opportunities and challenges to enterprises.Innovative
marketing strategies are especially important in the market.

This paper mainly takes Ruixing Coffee as the research object,studies its new media
marketing strategy,and based on the new media marketing series theory,through analyzing
the existing marketing strategy of Ruixing Coffee,points out the shortcomings of the
current new media marketing strategy of Ruixing Coffee.The paper analyzes the new
media marketing strategy of Ruixing Coffee from various aspects,and puts forward the
optimization strategy.The research in this paper can effectively improve the
competitiveness of Ruixing Coffee in the industry and occupy more market share.To
promote the healthy development of new media marketing in China's coffee industry and
provide reference for China's coffee industry.
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