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ABSTRACT

This paper selects youth hostel as the object of this study, through Ctrip network to
intercept the online evaluation of passengers as the research data text, using mathematical
statistics and content mining methods to conduct in-depth analysis of the data text. The statistical
table of high frequency words can be obtained by using the software of customer content mining,
and then the social network analysis and emotional analysis can be carried out to get a more
comprehensive living experience and make a comparative analysis of the East, the middle and
the West. The results show that the experience of youth hostels in China is still worthy of
affirmation. At the same time, the proportion of positive emotions of youth hostels in all regions
of China is around 73% - 75%. The positive emotions of youth hostels in Central China are the
highest, the lowest in eastern China; the negative emotions in eastern China are the highest, and

the lowest in Central China.
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