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Section I Use of English

the CEO of a small business and though you're making a nice 1, you need to find a
way to take it to the next level. what you need to dois 2 growth by establishing a
growth team. A growth team is made up of members from different departments within
your company, and it harnesses the power of collaboration to focus 3 on finding

ways to grow.

Let's look at a real-world 4 . Priorto forming a growth team, the software
company BitTorrent had 50 employees.Working in the 5  departments of
engineering, marketing and product development. This brought them good results until
2012, when their growth plateaued. The 6 was that too many customers were using

the basic, free version of their product. And 7 improvements to the premium, paid

version, few people were making the upgrade.

Things changed, 8 , when an innovative project marketing manager came
aboard, 9 a growth team and sparked the kind of 10 perspective they needed.
By looking at engineering issues from a marketing point of view, it became clear that
the 11 of upgrades wasn't due to a quality issue. Most customers were simply

unaware of the premium version and what it offered.

Armed with this 12, the marketing and engineering teams joined forces to raise

awareness by prominently 13 the premium version to users of the free version. 14
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But in order for your growth, team to succeed, it needs to a have a strong leader. It
needs someone who can 15 the interdisciplinary team and keep them on course for

improvement.

This leader will 16 the target area, set clear goals and establish a time frame
for the 17 of these goals. This growth leader is also 18 for keeping the team
focus on moving forward and steer them clear of distractions. 19 attractive, new

1deas can be distracting, the team leader must recognize when these ideas don’t 20

the current goal and need to be put on the back burner.

1.A. purchase B. profit C. connection D. bet

2.A. define B. predict C. prioritize D. appreciate
3.A. exclusively B. temporarily C. potentially D. initially
4.A. experiment B. proposal C. debate D. example
5.A. identical B. marginal C. provisional D. traditional
6.A. rumor B. secret C. myth D. problem
7.A. despite B. unlike C. through D. besides
8.A. moreover B. however C. therefore D. again
9.A. inspected B. created C. expanded D. reformed
10.A.cultural B. objective C. fresh D. personal
11.A. end B. burden C. lack D. decrease
12.A. policy B. suggestion C. purpose D. insight
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B. allocating C. promoting D. transferring

14.A. As a result B. At any rate C. By the way D. In a sense
15.A. unite B. finance C. follow D. choose
16.A. share B. identify C. divide D. broaden
17.A. announcement B. assessment C. adjustment D. accomplishment
18.A. famous B. responsible C. available D. respectable
19.A. Before B. Once C. While D. Unless
20.A. serve B. limit C. summarize D. alter

11B. profit J& > #& 3| YN8 Y CEO #.#% 2| 7 K 4% ”.make a nice profit & 5 %
75 7 YL A VE 7, # ik profit.

[2] C. prioritize JR>C4R 2| ¥ 7 B0y 2 18 18 22 o7 — /N2 R /N SR AR o8 (R 2 1
K7, ML TR e, ik prioritize,

[3] A. exclusively EX#ZE FIA SN A BREETEIFHRERN T E,
exclusively &~ M &3, F1H7, FEAE.

41ID. example B X#2Z| %F—/N EEFRF T, AL TG F SR
U ST B, #3E example,
BID. traditional & X#&Z2|“50 LR AETAE. TR S5 e AEHF ]

T 7, traditional k7~ ‘HEZH”, FEAE,

EID. problem J7C#% 2| T2 K £ oy i & 7] DL % % 12 F] 2L 7 o o9 2 A 4 57 R



o X mIT e ER AR, EEABATR B, U, RANBEEAR

Pt A LR B #it problem,

U]A. despite JEX#IRE AN THHEBRABMET —EmksE, EE/LFEEA
ANBATH R, WG it 49T & 48, Wt despite.

BIB. however R X#Z| HE 8N —LOIFMWENZEANIKREFERFLE
TERE, MFE LT XHEBRR, LXHHREAARELAANEIK, W
WOIANTHFIAANRETE &, U, RARBEANEFEER, Kk

however,

DIB. created (&% RLEEAMQNET X ERI”., 5 B B establish a

growth team & & & X & H, & created.

[0IC. fresh JRC#Z| G127 —MOA15TF B Vg &AL A 7 €13 A4 By im A %

Sh &4 BT\ A SR T EE M . WAL 5 A B innovative % & 1E X 2 I, ik fresh.

[1]C. lack BEX#E MOAZHNEAATEEREFAAZ TR, AR
HBERFRAXFEARTR EXRIARDAEEFHATHR, U RHRD T

%, ik lack,
[2]ID. insight /&% EL&LMELEN, THEHMIEIT [ TmAZR T EI

Z §7, W5 F X fresh perspective 7 1B X B, FENEEZTN T ENEER

T E B LA, #aE insight,



IC. promoting J& X2 2| ¥ % MAFA R RMLFTBEAR", W5 G upgrade

I X Z 3, i promoting,

[4]JA. As a result JFE X2 Bk, AZEHE”. MCEEHEANETEX R,

HTHMALTFEE WML, FUAEATOARKE AW, HHEENEHRE
#E, WL as a result,

[5]A. unite EXHEE| FE—MAKRIKERBEEFHWAER", L Xleader —17
Bor, RIZEFEREL AT unite BN A", HEARE.,

[6]B. identify JEXR®RZE GMFFEHEERRXER”, TX3HEL B, &
W B AR Z AR A H AR X sk, 1% identify.

[7]1D. accomplishment J& >C3% 2| % 37 B [8] AE 28 % 72 sk X S EH AR 7, | 4R Bk
SLEAR, BrUAMAt bz R E 3B AR, #3% accomplishment,

[i81B. responsible J& X & 2| N3 FE f 7w =W NEAN R — AT # 7, be
responsible for & % feee-e- AR, HEAE,

[9]C. while EX#ZE “ARERGI A, EEFHWEEL LA O, MK
o] Bl L 2P HE AT E AR K R, B while,

POJA.serve B (2| ““LBEANREMRFBRMOET, FHFELGHEE", B

REtm BT EEA M RE—, FIUTFEEIF, $E serve,



Part A

Text 1

A. is harmful to the environment
B. is a hot topic in gardening circles
C. 1s overpraised in the annual show

D. is ruining the view of West London
21]A. is harmful to the environment , 18] RHS *f T plastic

grass B R B W F %k, X RHS A plastic grass Z I, 4%{E & F The Royal
Horticultural Society (RHS), which runs the annual show in west London, says it has

introduced the ban because of the damage plastic grass does to the environment and
biodiversity.” #Z/ & & W THERENIEMEY 2 1 ERIWHIT, RHSH &

T XI£E4, 7 UE W because of the damage plastic grass does to the environment
and biodiversity. X i/ A & I is harmful to the environment . damage 71 harmful 7 [7]
XHE,

22. The petitions mentioned in Paragraph 3 revealed the campaigners’

A. disappointment with the RHS



C. anger over the proposed tax

D. concern about real grass supply

IB. resistance to fake grass use , 13T # T petitions (iF
B4 f1 campaigners (IZF)4-F# ) #4T E (L. #L campaigners FT7 A F The
RHS’s decision comes as campaigners try to raise awareness of the problems fake
grass causes.” 1% %1 ,campaigners 1 Bl 2 & A1 R F 18 & By F] AL YA IR . T X

petitions FT £ & ¥, WA RHARE I B EF A EAK T KX It is trying to
encourage people to sign two petitions, one calling for a ban on the sale of plastic grass

and another calling for an “ecological damage” tax on such lawns. Bl “"f"F 25 g8 &

R E, ForRrFxt R EIA AR “ASH IR B . FBT T resistance to fake

grass use (XREMEFWRSAD , HEMLGHATT AIXKE,

23. In Paragraph 4, supporters of fake grass point out
A. the necessity to lower the costs of fake grass

B. the disadvantages of growing real grass

C. the way to take care of artificial lawns

D. the challenges of insect habitat protection

P31IB. the disadvantages of growing real grass F#AT: 1ZA N AT AL, [BBEX



RAE., BtE BRARAMEE “RAFEFLHINFEE LD, FH
AEEMEFTEARAENAK, REASLZMAE., "HF B &£ the disadvantages of

growing real grass(F# 8 B 5 W 6t %) , 2 X X FE W [B] XL HE

24. What would the government do with regard to artificial grass?
A. Urge legislation to restrict its use

B. Take measures to guarantee its quality

C. Remind its users to obey existing rules.

D. Replace it with sustainable alternatives.

IC. Remind its users to obey existing rules. #AT: %A A 477 &L, |5 “BUF 240
AL A H? 7 # 1T government A7 artificial grass &L, MXEFHF4 “HIFH
AR ZE A A FE, JFEA T ER 6 L& FIA Wk A BCRRIE
. X FE F Hicomply with the legal and policy(# ~F /% £ 1 ¥ % ) 5 B £ 5l Remind

its users to obey existing rules. GREEF P EFIHAFHAN.) EFXKE

25. It can be learned from the text that fake grass
A. is being improved continuously
B. has seen a market share decline

C. 1s becoming increasing affordable



E

251ID. has been a controversial product. FEA, FEACETUF
HALARTHRENE R, MEENXZLTEMEEATNLE. XFEFRT
RHS, BREXFH, MBFXN THEENAESE, £+ RHS FEEBRENFEA,
B RRAEAELETX. 20 AHAFEr T HEe. AIXEZEHS fake
grass B %W, WHEZEED, # “BHMHWNTH” ,

Text 2
26. What problem are US national parks faced with?
A. Decline of business profits.
B. Inadequate commercialization.
C. Lack of transportation services.
D.Poorly maintained infrastructure.

P6 1D Poorly maintained infrastructure. ##AT: 1% &0 4 40 7 &L, |5 % £/ Y]
e & 1+ 45 71, AR & problem, US national parks [E 2| X Efr, X F#&F: “=*
B X NEIELTANZ . MTEHHET 120 10 T4 5 A RE T REH
## . 7 U.S. national parks are in crisis. Collectively, they have a maintenance
backlog of more than $12 billion.) FTLL%= F o I T e A 28 4P SR ek ey B AR, B

AW HAET T B o



A. spoil visitor experience B. help preserve nature

C. bring operational pressure D. boost visits to parks

JA. spoil visitor experience , |F1 3G im T ey AR ]
B & f, AR <977 privatization, the campgrounds [ 2| J& SCE i, XX H R E:
“WhAENEESBBREB LEERNINETERIZ —FXER, NBK
He £l 7+ % 2% E .7 (increased privatization would certainly

undercut one of the major reasons why 300 million visitors come to the parks each

year: to enjoy nature and get a respite from the commercial drumbeat that overwhelms
daily life.) FTAEWmEB EHNA T LT S LB EMAX B TR, T E
FHEZER, B EERR.

28.According to Paragraph 5, most respondents in the survey would
A. go to the national parks on a regular basis.

B.advocate a bigger budget for the national parks.

C.agree to pay extra for the national parks.

D.support the national parks’ recent reforms.

P8 1C.agree to pay extra for the national parks. #&AT: ZA K207 &1, |5 f &+

IR Z 3% V5% 2, ARYE X527 respondents, the survey Bl Z|JE CEfL, X



W F &R, MAIBREAERK 10 FEHPNF N, DL %
FEATE B E R~ EEIF X . 7 Some 81% of respondents said they would be willing

to pay additional taxes for the next 10 years to avoid any cuts to the national parks.)
FrULBEFRWALHZ T H 2 REFIHNFZK, HWEENERNE I H

B 5 A

29. The national parks are valuable in that they

A. lead the way in tourism. B.have historical significance.
B. sponsor research on climate D. provide an income for the locals.

1B.have historical significance. ##A4T: ZA hE ¥R, [FEXAR”RENE
ACN & 48, ARYE K the national parks valuable [ 2| JE XX & L, >CH#
T2, TENFAFYTUHXEN T ERHE T, §2EHT 07 & ENHE
&, RFAFERFGGE RFEEANWTERL, FiLXEHFTHHEL
T EE K, ” The parks also help keep America’s past alive, working with

thousands of local jurisdictions around the country to protect historical sites —

including Ellis Island and Gettysburg — and to bring the stories of these places to life.)
FrAEBR AERENEEIANCIIAE T BN ERHED, RFEFEEL,

A 7 2 = X



30.

A. 1s able to cope with staff shortage.
B. is able to meet visitor’s demands.
C. 1s in need of a new price policy.
D. is in need of a funding increase.

ID. is in need of a funding increase. IR /N RN
2, R 3E X 4814 the national park system EZ|JE X HF Efr, X F#&%: “EHeH
FREEXNERRKFK301CE T—KX — K E 2001 F Dk — EEH XM G
BYWBHKEEENETITHE), BT 2009 F 154 B E LR AT R — 3 08—k IE
mm. HUHER, B 1980 FUIk, BEFWEEREEKT 50%LU L, HEFFILE

3.31C AR . 7 Congress allocates only $3 billion a year to the national park system

— an amount that has been flat since 2001 (in inflation-adjusted dollars) with the
exception of a onetime boost in 2009 as part of the Obama stimulus package.

Meanwhile, the number of annual visitors has increased by more than 50% since 1980,
and now stands at 330 million visitors per year.) ¥ LAfF4n, E X/ EK R EFEHK
HEEERLRELE, RTANARNBETRE, FUERABGRAEE

WK 2 B3

Text 3

31. Sparrow’s study show that with the Internet, the human brain will
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B. collect information efficiently
C. switch its focus of memory

D. extend its memory duration

IC. switch its focus of memory , |5 Sparrow Y # % & B

EEFRMER, AKRKAMSEMH, B Sparrow &L, HANEE —E&E—4,

BN XF B % 45 # ¥ & fluman memory is not deteriorating but to new
communications ANRWICI IR BN, T2 BB EIA” .

CD # T #i 2 2| T memory, C 2 ## AMICIZE R, DEEK AWML, XE

PRy TR EERAT MM CH®I BiRER, T, HREREE,

32. The process of “cognitive offloading ”
A. helps us identify false information

B. keeps our memory from failing

C. enables us to classify trivial facts

D. lessens our memory burdens
B2 1D. lessens our memory burdens fF A7 : 1Z & A 4 7 &L, it cognitive
offloading & L, XFE#H “ Bx W IEE A AT N30 &, X — I BEK

71 Eognitive offloading” &4 -, X — A€ & HEIEE. HHE LM A KT K
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AT Aa~iLFAEH, HARWEESILHF. 7B
cognitive offloading 7 LA B fig 7 30 41212, BRAT RN D &I “ g RATWITIZ 7

j:E 2

33. Which of the following would Sparrows support about the Internet?
A. It may reform our learning approach
B. It may impact our society negatively
C. It may enhance our adaptability to technology
D. It may interfere with our conceptual thinking
JA. It may reform our learning approach f#AT: 1%L & 40 A, i# 3L Sparrows

PAT AL, A4 TERAT Sparrows B W, & :  the trend will change our approach to

learning from a focus on individual facts and memorization to an emphasis on more
conceptual thinking” “HfF, #ZEW, X —#HFFRTHKNOFT 7N, AXRE
MANEEZFLIEEL, TARFELWNHSEE” oA X It may reform our
learning approach (2R L RATHNF I 7 X)) 2 XEWEXKE,

34. It is indicated in Paragraph 3 that how the Internet affects our brains
A. requires further academic research

B. is most studied in older adults

C. is reflected in our reading speed
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