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Abstract

With the development of the times, the network has not only entered people's life,
but also will become one of the most important business areas. Enterprises also
participate in the network and continue to deepen. Liquor enterprises are also the main
force in the market, which can not be absent in this network war. However, at present,
some liquor enterprises are still using the traditional sales mode, which requires
salespeople to travel all over the country. At present, the network marketing mode is
not involved in much more. Therefore, although some enterprises have implemented
the network marketing mode, but the understanding and solution of its key problems
are not in place, unable to develop.

Based on the analysis of the online consumer groups, according to the relevant
content of online marketing, based on the enterprise, from the perspective of the
specific actual enterprise, using the way of investigation and inquiry, sorting out the
basic needs and expectations of consumers for the online marketing of alcohol
enterprises, finding out the key problems existing in the online marketing of
enterprises, and carrying out countermeasures research on the problems to speed up

the enterprise The reform of Internet marketing.
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