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物流公司企业文化培训研究——以北京德邦货运代理有限公司

为例

摘  要

物流公司对员工进行企业文化培训能够培养更好的人才，使员工在企业中

充分发挥自己的作用，为公司未来的发展做出巨大贡献。员工积极响应、参与

企业文化培训，可以让他们学到更多技能，为自己为公司创造出更大更优益的

价值。企业文化培训不仅能提高公司员工的短处，提高绩效与团队收益，还能

带动其他员工创造良性循环的工作环境。对员工进行企业文化培训，让员工了

解企业的价值观与核心理念，提高员工各方面能力水平与综合素质，增强团队

凝聚力，提高绩效，为公司创造更大价值。

简而言之，公司对员工进行企业文化培训的作用和影响是非常明显的，对

于员工而言，能够快速知晓工作内容和工作流程，并且进入良好的工作状态，

充分发挥自己的作用。对于公司而言，通过企业文化培训能够让员工更好地了

解企业的核心理念和价值观，并且认同优秀的企业文化，同时能够加强员工之

间的合作能力，提高员工工作效率，进而为自己为公司为社会创造出更大的价

值。
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ABSTRACT

The company's corporate culture training for employees can cultivate better 

talents, so that employees in the enterprise can give full play to their role and 

contribute to the company's future development. Employees' active participation in 

corporate culture training can enable them to learn skills and create greater value for 

the company. To train employees in corporate culture, let employees understand the 

values and core concepts of the enterprise, improve employees' ability level and 

comprehensive quality in all aspects, enhance team cohesion, improve performance 

and create greater value for the company.

In short, the company's role in training employees in corporate culture is 

obvious. For employees, they can quickly understand the work process and work 

content, enter the working state, and give full play to their role. As for the company, 

through corporate culture training, staffs can better comprehend the core concepts 

and values of the enterprise, identify with the culture of the enterprise, at the same 

time, they can strengthen the cooperation between employees, improve the 

production efficiency, and then create greater value.
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