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Abstract

It is the basic spirit of modern marketing to satisfy customers and ultimately achieve
the enterprise goal including profit by meeting the needs of customers. Service marketing
of customer satisfaction is a new marketing concept and marketing method gradually used
by enterprises nowadays. As China's budget hotel market becomes increasingly saturated,
how to achieve customer satisfaction in service is a magic weapon to break through and
seize the market in the budget hotel market.Based on the theory of service marketing and
customer satisfaction, this paper focuses on the service marketing thought of 7Days Inn

Express, and puts forward the service marketing strategy of 7Days Inn Express.
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