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Abstract

Is a sports power in our country, since the 1980 s, the development of sports
industry in China, was born a generation after generation athlete, won successive
Olympic MEDALS, in a wave of a wave of domestic sports boom in recent years,
especially the outbreak at home this time, our country's national fitness craze
successfully lead to the development of sports industry at the same time, the
continuous development of science and technology, the continuous increase of
China's comprehensive national strength, the our country is in economic transition
state, many industry is in transition, the transformation of economy in consumer
spending Consumption concept is also constantly updated, many consumers pay more
attention to the quality and beauty of products, for high-end consumers, price has
become a secondary consideration.This article will analyze and discuss the
development strategy of the Li Ning brand, first explain the research background,
purpose and significance of this article, and then analyze and develop the current
development strategy of Li Ning and find its existing problems, based on the "Internet
+" background Under the optimization of Li Ning's development strategy, I hope to
provide some help to China's domestic sportswear brand to provide a strategy that

combines transformation with the Internet.
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