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CHAPTER 01

Overview




Revenue of the luxury goods market in Europe from 2018 to 2028 (in
billion U.S. dollars)

Revenue of the luxury goods industry in Europe 2018-2028

Revenue in billion U.S. dollars

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
Description: In 2023, the luxury goods market in Europe was forecast to generate 110.5 billion U.S. dollars in revenue. By 2028, it is estimated that revenues will amount to 133 billion U.S. dollars.Find further information concerning the luxury goods market by looking Stat i sta r
at key market indicators in various countries. Here you can find its revenue growth in the United Kingdom and revenue growth in Central & Western Europe. Read more J

Note(s): Europe; 2018 to 2028
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1421905/europe-luxury-goods-market-revenue

Revenue growth of the luxury goods market in Europe from 2019 to 2028

Revenue growth of luxury goods in Europe 2019-2028

Revenue growth

Description: The revenue growth in the European luxury goods sector is estimated to reach 24.6 percent in 2023, the highest in the surveyed time period. The revenue growth is forecast to decrease to 3.1 percent in 2027.Find further information concerning the luxury

L] r
goods market by looking at key market indicators in further countries. Here you can find its revenue in Central & Western Europe and revenue growth in the United Kingdom. Read more Sta t I sta J
Note(s): Europe; 2018 to 2028

Source(s): Consumer Market Insights


http://www.statista.com/statistics/1421908/europe-luxury-goods-revenue-growth

Revenue share of luxury consumer goods in Europe from 2018 to 2027, by
sales channel

Revenue share of luxury goods market in Europe 2018-2027, by sales channel

M Offline EOnline

90% ---- . . . . . . 15.9%

85.5%

Sales channel share
(Oa]
o
=

2018 2019 2020 2021 2022 2023 2024* 2025 2026 2027

-
Description: In 2023, the luxury goods market in Europe generated its revenue mainly from offline sales. That year, in-store purchases accounted for an estimated 86.8 percent of the total revenue. Online sales were estimated to account for 13.2 percent. Sta t I sta r
Consumer Market Outlook estimates that online luxury purchases will continue to rise and will account for 16.7 percent of the market's revenue by 2027. Read more J
Note(s): Europe; 2018 to 2027; *figures are estimates
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1421494/europe-luxury-goods-sales-channel-share

Percentage change in the sales value of prestige beauty in selected
countries in Europe in 2022, by distribution channel

Prestige beauty sales value change in selected European countries 2022

B Germany M France [ United Kingdom MIitaly B Spain

Percentage change in sales value

Brick and mortar E-commerce

L]
Description: From January 2022 to June 2022, sales of prestige beauty products in brick and mortar stores in Germany increased by around 78.5 percent compared to the same time frame in the prior year. In that period, Italy was the only country that experienced an r
increase in online prestige beauty sales. Read more J

Note(s): France, Germany, Italy, Spain, United Kingdom; 2022; Year-to-date June 2022*; * Compared to the same period in 2021. Read more
Source(s): Cosmetica Italia; NPD Group


http://www.statista.com/statistics/1332397/sales-value-change-of-prestige-beauty-products-in-selected-european-countries
http://www.statista.com/statistics/1332397/sales-value-change-of-prestige-beauty-products-in-selected-european-countries

Leading countries for the online luxury and jewelry industry worldwide in

2022, by total traffic volume

Top countries for the online luxury and jewelry industry globally 2022, by traffic

Traffic share (%) Total visits (in millions) Traffic growth YoY (%)*
United States 19.67 1200 5.18
Japan 7 431.79 7.51
India 6.87 423.81 16.1
United Kingdom 6.54 403.47 -1.85
Russia 5.85 360.82 10.85
France 4.44 273.53 -7.1
Germany 412 254.22 -1.75
Italy 3.46 213.09 16.56
Vietnam 3.24 200.07 29.4
Poland 3.1 191.75 9.73
o the United Kingdom (UK) ot 6.87 and 6,54 percent,respectvely. Read uare o e e States st .67 percent, and wih approxmately 1.2 bllon its i ol In seconc place was japan wifh  raffic share of seven percent, ellowed by india statista ¥a

Note(s): Worldwide; 2022; consumer visits on desktop and mobile web
Source(s): SimilarWeb


http://www.statista.com/statistics/1387024/top-countries-luxury-jewelry-industry-worldwide

Countries with the fastest %rowing online luxury and jewelry industries
worldwide in 2022, by total traffic volume

Fastest growing online luxury and jewelry markets globally 2022, by traffic

Traffic growth YoY (%)* Traffic share (%) Total visits (in millions)
Vietnam 29.4 3.24 200.07
Spain 19.3 1.58 97.25
Italy 16.56 3.46 213.09
India 16.1 6.87 423.81
Republic of Korea 11.32 0.89 54.58
Turkey 11.05 3.1 191.18
Russia 10.85 5.85 360.82
Poland 9.73 3.1 191.75
Australia 9.1 2.12 130.91
Canada 8.85 1.91 118.05
Followka by taly an Indiwith 16.56.amd 163 percent, respectuely. Readmate. Y A EEIn nAUSIny was VIeiam atnearly 30 percent, Sinificanty more than any ofher count. Spain was i second place wih Yo gronth of 19:3 percent statista ¥a

Note(s): Worldwide; 2022; consumer visits on desktop and mobile web
Source(s): SimilarWeb


http://www.statista.com/statistics/1387035/fastest-growing-luxury-jewelry-markets-worldwide

CHAPTER 02

Leading channels & sites




Leading purchase channels for luxury goods in Europe in 2023

Top luxury purchase channels in Europe 2023
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Description: In 2023, most European luxury shoppers preferred physical stores (branded stores, department stores, duty-free, etc.) and computers for their luxury purchases. In comparison, around 38 percent of consumers opted to buy luxury goods via mobile
devices, and only 11 percent of those surveyed said they preferred to purchase via tablets. Read more

Note(s): Europe; March 2023; 3,210 respondents; 16-83 years; channels consumers have purchased luxury items in the last 12 months

Source(s): InternetRetailing; RetailX
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http://www.statista.com/statistics/1235046/luxury-shopping-channels-europe

Leading purchase channels for luxury goods in France in 2023

Top luxury purchase channels in France 2023
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Description: In 2023, French consumers gave insight into which channels they use to purchase luxury products. Around four out of ten shoppers stated they still prefer to purchase their luxury products in physical stores. Almost 30 percent of consumers use
computers to purchase products online, while around 28 percent use their mobile phones to shop for luxury brands via the internet. Read more

Note(s): France; March 2023; 430 respondents; 16-77 years

Source(s): InternetRetailing; RetailX
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http://www.statista.com/statistics/1421670/shopping-channels-luxury-items-france

Leading purchase channels for luxury goods in Germany in 2022

Top luxury purchase channels in Germany 2022
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-
Description: Luxury brand stores are the most popular purchase channel among German luxury goods buyers, according to a survey conducted in 2022. Over half of the respondents purchased luxury products through stores of luxury brands, while around 42 I r
percent purchased luxury products through luxury brand's online stores. Similarly, about 42 percent of German shoppers used online second-hand platforms to buy luxury items. Read more J

Note(s): Germany; 2022; 651 respondents; 18 years and older
Source(s): Condé Nast; WatchPro


http://www.statista.com/statistics/1421383/germany-purchase-channels-luxury-products

Most popular online stores in the jeweIrY and watches segment in France
in 2022, by e-commerce net sales (in million U.S. dollars)

Jewelry & watches: top 5 online stores in France 2022, by net sales
E-commerce revenue in million U.S. dollars
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-
14 Description: In 2022, pandora.net ranked as the most popular online store in the jewelry and watches segment in France, sorted by annual net e-commerce sales. That year, pandora.net made around 56.4 million U.S. dollars in e-commerce net sales in France. r
Histoiredor.com ranked second, with e-commerce net sales of approximately 36.7 million U.S. dollars. Read more J

12.1

Note(s): France; 2022
Source(s): ecommerceDB.com


http://www.statista.com/statistics/1421850/france-top-jewelry-watches-online-stores

Most popular online stores in the jewelry and watches segment in
Germany in 2022, by e-commerce net sales (in million U.S. dollars)

Jewelry & watches: top 5 online stores in Germany 2022, by net sales

E-commerce revenue in million U.S. dollars
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-
15 Description: In Germany, christ.de ranked as the most popular e-commerce site in the jewelry and watches segment in 2022. A total of 155 million U.S. dollars was generated by christ.de's e-commerce sales in Germany that year. Chronext.de placed second, with e- r
commerce sales amounting to approximately 73.9 million U.S. dollars. Read more J

31.8

Note(s): Germany; 2022
Source(s): ecommerceDB.com


http://www.statista.com/statistics/1421859/germany-top-jewelry-watches-online-stores

Most popular jewelry and watch e-commerce sites in Italy as of October
2023, by unique monthly visitors (in 1,000s)

Most visited jewelry and watch online stores in Italy 2023

Average unique monthly visitors in thousands
0 100 200 300 400 500 600 700

Pandora 609.21
Stroili Oro : : : ' 494.54 :
Swatch 267.66 : :
Blue Spirit : : 261.48

Swarovski 260.51

Gioia Pura 186.56

154.06
139.04
128.36
121.95

Cartier

Casio

Omega
Tiffany
Comete Gioielli

96.78
79.12
71.19

Tissot

Orologio.it

Breil 64.28

Hamilton 62.74

L]
16I Description: As of October 2023, Pandora ranked as the most popular jewelry and watch e-commerce website in Italy. The Pandora online store raked in over 600,000 monthly unique visitors. With nearly half a million monthly visitors, Stroili Oro came in second, Sta t I sta r
followed by Swatch with roughly 267,000 unique visitors. Read more J
Note(s): Italy; October 2023
Source(s): Casaleggio Associati; Semrush


http://www.statista.com/statistics/1420161/most-popular-jewelry-watch-e-commerce-sites-italy

Leading luxury fashion websites in the United Kingdom (UK) in the 3rd
quarter 2023, by share of voice

Leading websites in the luxury fashion sector in the UK 2023, by share of voice

Share of voice*
0% 1% 2% 3% 4% 5% 6% 7% 8%

flannels.com . . : 6.76;%
farfetch.com : : ' ' ' 5.6% '
selfridges.com 5.13%
houseoffraser.co.uk : : : : § 5.03%

lyst.co.uk 3.45%

f 3.04%

burberry.com

harrods.com 2.8:3%

2.6%

next.co.uk
2.37%

johnlewis.com

gucci.com 2.33%

amazon.co.uk 2.07%

asos.com 1.75%

1.57%

ralphlauren.co.uk

prada.com 1.54%

L]
17 Description: Among the leading luxury fashion websites in the United Kingdom (UK), flannels.com had the highest share of voice between July and September 2023, with 6.76 percent. Farfetched.com followed in the ranking with a lower search visibility on Google UK. r
Its share of voice amounted to 5.6 percent Read more J
Note(s): United Kingdom; Q3 2023; * Share of Voice (SoV) refers to the search visibility of a player, as a percentage of the entire market online. This 'Market' refers to thousands of the most relevant and valuable sector-specific search terms, and the [...]
Source(s): Pi Datametrics


http://www.statista.com/statistics/1253625/leading-luxury-fashion-websites-by-sov-united-kingdom-uk
http://www.statista.com/statistics/1253625/leading-luxury-fashion-websites-by-sov-united-kingdom-uk
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Most important factors when shopping for luxury items online in Europe

in 2023

Key factors driving luxury e-commerce sales in Europe 2023

Share of respondents

B Very important ESomewhat important [ Somewhat unimportant or not important at all

0% 10% 20% 30% 40% 50% 60% 70% 80%
Retailer's reliability : : : 72% ) ) ) ) ) 24%
Product availability 57 39%
Discounts/reduced price : : 55% : | | : 38%

Easy return process l l 54% l l l | 4%
Speedy delivery 3% 48%
The retailer offering my preferred payment method : 4 % : : : 43% |

The brand's feel or aesthetic : 31% : . | ) 49%
The shopping experience 30% 47%

19 I Description: In Europe, consumers of luxury items gave insight into factors they deemed important when shopping online in 2023. The factor that most consumers thought was very important was the retailer's reliability, with around 72 percent of respondents. Luxury
products availability was the second-most important factor (57 percent), closely followed by the reduced prices or discounts on the product (55 percent). Read more
Note(s): Europe; March 2023; 3,210 respondents; 16-83 years
Source(s): InternetRetailing; RetailX

90%  100%
7%
2%
5%
;'1 5%

235%

statista %a


http://www.statista.com/statistics/1420757/important-factors-shopping-luxury-items-online-europe

Most important factors when shopping for luxury items online in France in
2023

Key factors driving luxury e-commerce sales in France 2023

Share of respondents

B Very important ESomewhat important [ Somewhat unimportant or not important at all

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Retailer's reliability : : 54% ) ) : ) 21% ) 25%? l

Product availability 46% 2% 25%

Easy return process | 2% | | 29% | | | 29%
Discounts/reduced price l 4% l l | 29% | | 30%

Speedy delivery 34% 5% 30 %
The retailer offering my preferred payment method l 30% l | | 33% | | | 37%
The shopping experience : 25% : | | 41% : | : 34%
The brand's feel or aesthetic 3% 6% 2 %
ZOI SDfrsvcer)l/prtézgo I:dZQ%Zti. CFlroesr:acl)f; fsof}%w:drsb?tg;egavz;?; gs:;ogfoacfsgﬁgg-m them when shopping for luxury goods online. Around 54 percent of respondents considered the retailer's reliability a very important factor. Product availability was important to 46 percent of statist a 5

Note(s): France; March 2023; 430 respondents; 16-77 years
Source(s): InternetRetailing; RetailX


http://www.statista.com/statistics/1421668/factors-shopping-luxury-items-online-france

Most purchased luxury items online in France as of September 2023

Online luxury purchases in France 2023, by product category

Share of respondents

0% 5% 10% 15% 20% 25%
Clothing 20% :
Shoes : : ' 16% :
Cosmetics 10% :
Body care : 8% :
Beverages 7%
Luggage & Bags : 6%
Consumer electronics (e.g., TV, smartphones) 6%
Accessories [ 5%
Pet products 4%
Food (excl. restaurant delivery) 4%
Furniture & household goods 3%
DIY & garden products 3%
Sports & outdoor products 3%
Toys & baby products 3%
s | therm online. Cosmesic were omang the mack SoUEht-aftes premim products, wilh 10 percent of Shoppers. alf of the Surveyed InNicual had nat made any uxury purchases i the mernet ih the year leading up to the st Gead mare. o0 Sta t | Sta 5

Note(s): France; September 2023; 1,050 respondents; 18-80 years; respondents who shop online
Source(s): Consumer Insights


http://www.statista.com/statistics/1264723/last-luxury-goods-purchased-france
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