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CHAPTER 01

Overview




Share of e-commerce as a proportion of total revenue of enterprises in the
European Union from 2011 to 2022

E-commerce share of enterprises' revenue in the EU-27 2011-2022
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4I Description: In 2022, e-commerce accounted for 17.6 percent of total turnover in enterprises in European Union (EU-27). The average across the European Union (EU-27) stood at nearly 20 percent back in 2020, at the height of the coronavirus pandemic. Read more Sta t i s r
Note(s): Europe, EU; 2011 to 2022 J

Source(s): Eurostat


http://www.statista.com/statistics/1016874/enterprises-e-commerce-share-total-turnover-eu28

Retail e-commerce sales as share of retail trade in selected European
countries from 2014 to 2022

Online share of retail trade in selected European countries 2014-2022
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Description: This statistic provides information on the online share of retail trade in selected European countries from 2014 to 2022. In 2022, approximately 26.5 percent of retail sales in the United Kingdom were generated online. The United Kingdom led the country Sta t I sta r
comparison in each year. J

Note(s): Europe; 2014 to 2022; ** There was a break in time series for 2016; figures may not reflect actual numbers, but estimates for the year. Excluding vacations, autos, gas and tickets. No exact survey date was given. The numbers are published [...]
Source(s): Centre for Retail Research; RetailMeNot


http://www.statista.com/statistics/281241/online-share-of-retail-trade-in-european-countries
http://www.statista.com/statistics/281241/online-share-of-retail-trade-in-european-countries

E-commerce revenue share of companies in Europe in 2022, by country

E-commerce revenue share of companies in Europe 2022, by country
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Description: In 2022, European companies generated part of their revenue through e-commerce sales. The country with the largest e-commerce revenue in 2022 continued to be Ireland with 33 percent. Followed by Czechia (30 percent), Belgium (29 percent), and

Luxembourg (26 percent). Read more
Note(s): Europe; 2022; excl. banking sector (10 employees and above)
Source(s): Eurostat
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http://www.statista.com/statistics/435907/e-commerce-revenue-share-of-companies-by-country-europe

Online shopping frequency among digital buyers in Europe in 2022, by
type of product

European e-shoppers online purchase frequency 2022, by product category
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L]
Description: Fresh food and beverage was the product category that European online shoppers bought online the most often, according to a 2022 survey. Up to 28 percent of respondents stated they shopped for fresh food and beverages online at least once a week. sta t I sta r
Groceries came in second, with 22 percent of respondents citing the same shopping frequency. Read more J
Note(s): Europe; 2022

Source(s): DPD


http://www.statista.com/statistics/1193722/online-shopping-frequency-segment-europe

Market share of payment methods in total e-commerce transaction value
worldwide in 2022, with a forecast for 2026

Most used payment methods in e-commerce worldwide in 2022, with a forecast for 2026

m2022 W2026

Estimated share of transaction value in e-

L]
Description: In 2022, mobile wallets accounted for roughly half of global e-commerce payment transactions, making the digital wallet by far the most popular online payment method worldwide. This share is set to increase to over 54 percent in 2026. Credit cards sta t I sta r
ranked second with a 20 percent market share in 2021, a figure which is projected to decline in the coming years. Read more J
Note(s): Worldwide; 2022

Source(s): GlobalData; IMF; McKinsey & Company; World Bank; Worldpay


http://www.statista.com/statistics/1111233/payment-method-usage-transaction-volume-share-worldwide

CHAPTER 02

Attitudes towards online
shopping




Attitudes towards online shopping in the UK as of June 2023

Attitudes towards online shopping in the UK 2023

Share of respondents
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When | order an item, | prefer express shipping

| want to see and touch an item before | buy it
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When | buy an item, | want to hold it in my hand the same day

I am excited about using Augmented & Virtual Reality while shopping

None of the above
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10I Description: When asked about "Attitudes towards online shopping", most UK respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 52 percent did so in our online survey in 2023. Read more

Note(s): United Kingdom; July 2022 to June 2023; 4029 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/997828/attitudes-towards-online-shopping-in-the-uk

Attitudes towards online shopping in France as of June 2023

Attitudes towards online shopping in France 2023

Share of respondents
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When | plan a major purchase, | always do some research on the internet first : ' ' ' ' ' ' ' 43‘?%
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When | order an item, | prefer express shipping 33%
| want to see and touch an item before | buy it 28% l
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place (e.g., Amazon) :
| usually make major new purchases directly via my smartphone or tablet 21%
| usually manage habitual / recurrent orders directly via my smartphone or tablet 21%
When | buy an item, | want to hold it in my hand the same day 21%
| am excited about using Augmented & Virtual Reality while shopping 17%:
None of the above 9%
11 I Description: When asked about "Attitudes towards online shopping", most French respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 43 percent did so in our online survey in 2023. Read more Sta t i sta r
Note(s): France; July 2022 to June 2023; 2022 respondents; 18-64 years J

Source(s): Consumer Insights


http://www.statista.com/statistics/998225/attitudes-towards-online-shopping-in-france

Attitudes towards online shopping in Germany as of June 2023

Attitudes towards online shopping in Germany 2023

Share of respondents
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Description: When asked about "Attitudes towards online shopping", most German respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 54 percent did so in our online survey in 2023. Read more

12
I Note(s): Germany; July 2022 to June 2023; 5994 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/998723/attitudes-towards-online-shopping-in-germany

Attitudes towards online shopping in Italy as of June 2023

Attitudes towards online shopping in Italy 2023

Share of respondents

0% 10% 20% 30% 40%

When | plan a major purchase, | always do some research on the internet first
Customer reviews on the internet are very helpful

| prefer to purchase goods from various sellers through the same online market 369

place (e.g., Amazon) o

I usually manage habitual / recurrent orders directly via my smartphone or tablet 30%
When | order an item, | prefer express shipping 29%
| want to see and touch an item before | buy it ' o 219
| usually make major new purchases directly via my smartphone or tablet 1:9%
| am excited about using Augmented & Virtual Reality while shopping 15%
When | buy an item, | want to hold it in my hand the same day 12%
None of the above 5%

13 Description: When asked about "Attitudes towards online shopping", most Italian respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 55 percent did so in our online survey in 2023. Read more
Note(s): Italy; July 2022 to June 2023; 2030 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/1000672/attitudes-towards-online-shopping-in-italy

Attitudes towards online shopping in Spain as of June 2023

Attitudes towards online shopping in Spain 2023
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0%
When | plan a major purchase, | always do some research on the internet first

Customer reviews on the internet are very helpful

| prefer to purchase goods from various sellers through the same online market
place (e.g., Amazon)

I usually manage habitual / recurrent orders directly via my smartphone or tablet
| want to see and touch an item before | buy it

When | order an item, | prefer express shipping
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14I Description: When asked about "Attitudes towards online shopping", most Spanish respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 50 percent did so in our online survey in 2023. Read more

Note(s): Spain; July 2022 to June 2023; 2024 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/1001415/attitudes-towards-online-shopping-in-spain

Attitudes towards online shopping in the Netherlands as of June 2023

Attitudes towards online shopping in the Netherlands 2023

Share of respondents
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When | plan a major purchase, | always do some research on the internet first : : : : :50%
Customer reviews on the internet are very helpful 43% .
I usually manage habitual / recurrent orders directly via my smartphone or tablet : : 27%;
| want to see and touch an item before | buy it 26%
I usually make major new purchases directly via my smartphone or tablet ' | 21% l

| prefer to purchase goods from various sellers through the same online market

18%
place (e.g., Amazon) ;
When | buy an item, | want to hold it in my hand the same day 18%
| am excited about using Augmented & Virtual Reality while shopping 13%
When | order an item, | prefer express shipping 11%
None of the above 8%

15I Description: When asked about "Attitudes towards online shopping", most Dutch respondents pick "When | plan a major purchase, | always do some research on the internet first" as an answer. 50 percent did so in our online survey in 2023. Read more sta t i sta r
Note(s): Netherlands; July 2022 to June 2023; 2027 respondents; 18-64 years J

Source(s): Consumer Insights


http://www.statista.com/statistics/825833/attitudes-towards-online-shopping-in-the-netherlands
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Percentage of consumers that shop online and offline on a weekly basis in
selected countries in Europe in 2023

Share of European consumers that shop online vs. offline each week 2023
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L]
Description: Although consumers in Europe still shop in physical stores more frequently, the number of people that shop online each week is not to be discredited: in Germany, for example, close to half of consumers shopped online each week in 2023. Just over four sta t I Sta rl

in five German shoppers said they visited physical stores at least once a week. Of the countries analyzed, Finland and Norway had the lowest share of weekly online shoppers.
Note(s): Europe; April to June, 2023; 19,293*; * The sample size includes a minimum of 1,000 respondents in each of the 18 markets (the US, UK, Australia, Germany, Austria, the Netherlands, Belgium, France, Sweden, Norway, Finland, New [...]

Source(s): Klarna; Nepa


http://www.statista.com/statistics/1257230/european-consumers-that-shop-online-and-offline-each-week
http://www.statista.com/statistics/1257230/european-consumers-that-shop-online-and-offline-each-week

Online vs. offline purchases by category in the UK in 2022

Online vs. offline purchases by category in the UK 2022
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18 I Description: 43 percent of UK respondents answer our survey on "Online vs. offline purchases by category" with "Clothing". The survey was conducted in 2022, among 4,033 consumers. Read more

Note(s): United Kingdom; four waves from 06 January 2022 to 14 December 2022; 4033 respondents; 18-64 years

Source(s): Consumer Insights
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http://www.statista.com/statistics/997822/online-vs-offline-purchases-by-category-in-the-uk

Online vs. offline purchases by category in France in 2022

Online vs. offline purchases by category in France 2022
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19 I Description: 38 percent of French respondents answer our survey on "Online vs. offline purchases by category" with "Clothing". The survey was conducted in 2022, among 2,034 consumers. Read more r
Note(s): France; four waves from 06 January 2022 to 13 December 2022; 2034 respondents; 18-64 years J
Source(s): Consumer Insights


http://www.statista.com/statistics/998238/online-vs-offline-purchases-by-category-in-france

Online vs. offline purchases by category in Germany in 2022

Online vs. offline purchases by category in Germany 2022
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Description: 41 percent of German respondents answer our survey on "Online vs. offline purchases by category" with "Clothing". The survey was conducted in 2022, among 6,031 consumers. Read more

20
I Note(s): Germany; four waves from 06 January 2022 to 18 December 2022; 6031 respondents; 18-64 years

Source(s): Consumer Insights
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statista %a


http://www.statista.com/statistics/998836/online-vs-offline-purchases-by-category-in-germany

Online vs. offline purchases by category in Italy in 2022

Online vs. offline purchases by category in Italy 2022
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21 I Description: 41 percent of Italian respondents answer our survey on "Online vs. offline purchases by category" with "Consumer electronics (e.g. TV, smartphones)". The survey was conducted in 2022, among 2,029 consumers. Read more r
Note(s): Italy; four waves from 07 January 2022 to 12 December 2022; 2029 respondents; 18-64 years J
Source(s): Consumer Insights


http://www.statista.com/statistics/1000800/online-vs-offline-purchases-by-category-in-italy

Online vs. offline purchases by category in Spain in 2022

Online vs. offline purchases by category in Spain 2022

Share of respondents
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22 I Description: 40 percent of Spanish respondents answer our survey on "Online vs. offline purchases by category" with "Clothing". The survey was conducted in 2022, among 2,033 consumers. Read more
Note(s): Spain; four waves from 06 January 2022 to 12 December 2022; 2033 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/1001380/online-vs-offline-purchases-by-category-in-spain

Online vs. offline purchases by category in the Netherlands in 2022

Online vs. offline purchases by category in the Netherlands 2022
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23| Note(ss Netherlands: four waves rom 10 january 2023 t 15 Devamber 2022 2030 rechandents 16.64years 1 oY Was conductecin 2022, among 030 consumers. Read mace Sta t ista s

Source(s): Consumer Insights


http://www.statista.com/statistics/825825/online-vs-offline-purchases-by-category-in-the-netherlands
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