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Marketing plan design of Renault e-nuo in Yancheng

Abstract: The transformation of means of transportation has brought great
changes to the way of human life and production, which facilitates people's
travel and promotes economic development. As a large consumer goods,
automobile has been popularized from luxury consumption to daily
household with the popularity of automobile. In the development process
of more than 100 years, the energy used by automobile has always been
gasoline and diesel, and the application technology of engine is also very
mature. However, in recent years, under the dual pressure of environmental
protection and oil resources, the environmental problems such as vehicle
exhaust pollution and noise caused by the extensive use of traditional fuel
vehicles have gradually exposed. With the global warming and signs of
energy depletion, people are particularly worried. There is no doubt that
energy conservation and environmental protection has become the current
theme of the automotive industry, and the improvement of the pollution
caused by automobiles has been paid more and more attention by the
government. As the main force of new energy vehicles, compact and light
pure electric vehicles will have new growth points in the future automobile
market. However, the process of new things breaking old things is always
tortuous. Consumers' disapproval of pure electric vehicles and its own hard
to break endurance problems will also limit the development of pure
electric vehicle market.
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