R R (PED BRFRAFE S B
FEREIT



m =

MR 22 5% B AR [ S T AR A B IAE 1) LA 7 75 5RO = i A0 IR 5
e, SRR T AT AL IR AL T 28 DURY B AR e .t 1 VF 2 e T Rl et A
H AT, SEGETATWASES S HE N, R, ik 2 p i ol =
BRI . Rk, B BT T et b A e, B RIS B
AR o EENAEH .

EEXIRE S R AR, SR SCERIIEFEi . RGI e pTik s VAGNTERE . o5
BRSNS, A B IR A BRI R 34T TS, S i A
T i T RS A BT T A W NVEACAR ST B P WSS L B JE S5 ) RS
MR, SR . EHIESINS S K. AFRSESERWE. HERED. &
JUASTEAR 5 SR 2 R L S AN S AR T 20 7 B REE o 3o e A A 2 w) N B AR G vy
FURES SRR ARG BE0R R AN X R, DUIA B iz Al 3 7 Ak
PR H

KA SR R BRI B R SR b

II



ABSTRACT

From the state-owned vegetable market and supply and marketing cooperatives in the planned
economy era to the present life service center that focuses on customer demand, China's
supermarket industry is in the fourth stage of transformation. As many supermarket chains are
entering the domestic market one after another, the competitive pressure in the supermarket industry
is increasing day by day. At the same time, more supermarket enterprises are paying attention to
the problem of customer loss. Therefore, customer loyalty research plays a very important role in p

romoting the development of enterprises and helping them to obtain higher profits.

According to Tesco Tesco, this paper studies the current situation of customer loyalty in Tesco
and the reasons for its reduction by using the methods of literature research, case analysis, induction
and deduction, questionnaire survey, etc. The analysis shows that the following deficiencies reduce
customer loyalty: the company's merchandise, the company's humanized service, the convenience o
f customer purchase, the timely response of after-sales service, the brand's influence, the p
articipation of marketing activities, the company's after-sales communication with customers, the s
ales ability, the satisfaction of customers' personalized needs, etc. Therefore, it is suggested that ~ t
he company should master countermeasures such as improving customer satisfaction, enhancing r
elationship trust, and enhancing product transfer costs, so as to achieve the goal of improving v

ustomer loyalty of the enterprise.
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