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Market overview
CHAPTER 01



Description: A 2022 study auditing 200 direct-to-consumer (D2C) brands with a strong online presence showed that 77 percent of the brands were headquartered in North America. Europe followed with 13 percent, while Asian countries were home to 6.5 percent of 
the digital native D2C brands. Read more
Note(s): Worldwide; January to April 2022
Source(s): SimilarWeb; Totem Media 

North-America 77%

Europe 13%

Latin America 1.5%

Asia 6.0% Oceania 2%

4

Distribution of direct-to-consumer (D2C) brands mostly digital-only in 2022, 
by macro-region
Distribution of mostly digital-only D2C brands in 2022, by macro-region

http://www.statista.com/statistics/1375382/digital-native-d2c-brands-by-macro-region


Description: In 2023, direct-to-consumer (D2C) sales by established brands in the United States is estimated to exceed 134 billion US dollars. Forecasts show that this figure is set to rise to roughly 186 billion by 2025. D2C e-commerce sales by digitally native brands will 
reach almost 35 billion US dollars in 2023. Digitally native brands are brands that were conceived and evolved online. Read more
Note(s): United States; March 2023; *Starting from this year, figures are forecasts as of March 2023. It excludes travel and event tickets, food and beverage services, and drinking place sales. Read more
Source(s): eMarketer 
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Direct-to-consumer (D2C) e-commerce sales by digitally native and established 
brands in the United States from 2020 to 2025 (in billion U.S. dollars)
Digitally native and established brands D2C e-commerce sales in the U.S. 2020-2025

http://www.statista.com/statistics/1251979/digitally-native-brand-d2c-ecommerce-sales
http://www.statista.com/statistics/1251979/digitally-native-brand-d2c-ecommerce-sales


Description: Both digitally native and established brands saw a reduction in growth in direct-to-consumer (D2C) sales between 2020 and 2022, with the former falling drastically from 40 percent to 5.5 percent. From 2023 and continuing into 2025, forecasts suggest 
D2C sales from both types of brands will be growing at relatively similar rates. Read more
Note(s): United States; March 2023; *Starting from this year, figures are forecasts as of March 2023. It excludes private-label brands from traditional retailers, travel and event tickets, and food and beverage services. Read more
Source(s): eMarketer 
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Direct-to-consumer (D2C) e-commerce sales growth by digitally native and 
established brands in the United States from 2020 to 2025
Digitally native and established brands D2C e-commerce sales growth in U.S. 2020-2025

http://www.statista.com/statistics/1346161/d2c-ecommerce-sales-growth-by-brands-us
http://www.statista.com/statistics/1346161/d2c-ecommerce-sales-growth-by-brands-us


Description: Among Central and Eastern European countries, Russia recorded the highest D2C sales of 1.61 billion euros in 2022. Ukraine recorded the most significant decrease in sales compared to the previous year. Poland was the second country to reach nearly 
one billion euros in sales during the period. Read more
Note(s): CEE; 2020 to 2022; *Estimate. **Excluding VAT. Read more
Source(s): WFDSA 
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Value of direct-to-consumer (D2C) sales in Central and Eastern European 
countries from 2020 to 2022 (in million euros)
Sales value of D2C in the CEE region 2020-2022

http://www.statista.com/statistics/1279305/cee-d2c-sales-value
http://www.statista.com/statistics/1279305/cee-d2c-sales-value


Description: All countries from Central and Eastern Europe recorded a decrease in D2C sales in 2022, with Ukraine reporting the highest drop. On the other hand, the highest value of D2C sales was in Russia. Read more
Note(s): CEE; 2021 to 2022; *Estimate Read more
Source(s): WFDSA 
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Growth in direct-to-consumer (D2C) sales in Central and Eastern European 
countries from 2021 to 2022
Sales value change of D2C in the CEE region 2021-2022

http://www.statista.com/statistics/1279317/cee-d2c-sales-value-change
http://www.statista.com/statistics/1279317/cee-d2c-sales-value-change


Description: The direct-to-consumer market, known as the D2C market had a size of about 12 billion U.S. dollars in India in the financial year 2022. The majority of this market of about 64 percent consisted of the marketplace sector in the country that year. Read more
Note(s): India; FY 2022
Source(s): Shiprocket; Various sources 

Offline 15%

Direct online channel (DOC) 21%
Marketplace 64%
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Share of direct-to-consumer market size in India during financial year 2022, 
by channel
Share of D2C market size India FY 2022, by channel

http://www.statista.com/statistics/1333321/india-d2c-market-size-share-by-channel


Description: Apparel and footwear led the e-commerce D2C sector with a market size of almost 12 billion U.S. dollars in the financial year 2022 in India. This was followed by, the grocery and gourmet sector with 5.4 billion U.S. dollars in that time period. Read more
Note(s): India; FY 2022
Source(s): Confederation of Indian Industry; Praxis Global Alliance; Shiprocket 
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Size of e-commerce in D2C market in India during financial year 2022, by 
category (in billion U.S. dollars)
E-commerce market size in D2C sector India FY 2022, by category

http://www.statista.com/statistics/1333572/india-e-commerce-market-size-in-d2c-sector-by-category


Leading companies and start-
up funding

CHAPTER 02



Description: Direct-to-consumer e-commerce market includes several public listed companies. A ranking released in 2023 indicated that Lululemon Athletica reported the highest revenue with over eight billion U.S. dollars. Brands Croc's and Carter's followed with 3.5 
and 3.2 billion U.S. dollars, respectively. Read more
Note(s): Worldwide; last twelve months
Source(s): Drivepoint 
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Leading public direct-to-consumer (D2C) companies with e-commerce 
operations as of 2023, by revenue (in million U.S. dollars)
D2C e-commerce public companies 2023

http://www.statista.com/statistics/1415846/d2c-e-commerce-public-companies


Description: Six out of the ten most valued e-commerce and direct-to-consumer unicorns worldwide are Chinese businesses. SHEIN, a Chinese fashion e-commerce platform headquartered in Singapore, is the e-commerce startup with the highest valuation worldwide, 
at no less than 66 billion U.S. dollars as of October 2023. SHEIN overtook Xiaohongshu, also known as "Red" or "Little Red Book", a social e-commerce platform headquartered in Shanghai, which was the most valued e-commerce [...] Read more
Note(s): Worldwide; October 2023
Source(s): CB Insights 
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Highest-valued e-commerce and direct-to-consumer unicorns worldwide 
as of October 2023 (in billion U.S. dollars)
Highest valued e-commerce startup companies globally 2023

http://www.statista.com/statistics/1282021/highest-valued-e-commerce-startup-companies-worldwide


Description: Online retail company Fanatics was the most valued e-commerce and direct-to-consumer startup in the United States as of October 2023. The unicorn company reached a valuation of 31 billion U.S. dollars, followed by GoPuff, a rapid grocery delivery 
comany, whose worth stood at 15 billion. Read more
Note(s): United States; October 2023
Source(s): CB Insights 
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Most valued e-commerce and direct-to-consumer unicorns in the United 
States as of October 2023 (in billion U.S. dollars)
Highest valued e-commerce startup companies in the U.S. 2023

http://www.statista.com/statistics/1282102/highest-valued-e-commerce-startup-companies-us


Description: As of March 2023, Berlin-based brands hub Stryze was Europe's most valuable direct-to-commerce (D2C) startup. According to the most conservative estimates, this startup's valuation reached 364 million euros, outshining other D2C companies based in 
the continent. The Spanish travel platform ByHours followed with 32 million euros, while Dutch Productpine ranked third at 13 million euros. Read more
Note(s): Europe; as of March 2023; * For some companies, the source reported a valuation range. In those cases, the lowest valuation estimate was used for this statistic. The date of release is the date of access. Read more
Source(s): Dealroom.co; European Startup Initiative 

Startup (Headquarters)

Va
lu

at
io

n 
in

 m
ill

io
n 

eu
ro

s*

The Stryze Group 
(Germany)

By Hours (Spain) Productpine 
(Netherlands)

Meditect (France) Lirecento (Italy) Emki Pop (France) Foodscovery (Italy)
0

50

100

150

200

250

300

350

400
364

32
13 6 5 4 3

15

Direct-to-consumer (D2C) e-commerce startups headquartered in Europe 
with the highest valuation as of 2023 (in million euros)
Leading D2C e-commerce startups in Europe 2023, by valuation

http://www.statista.com/statistics/1373954/d2c-e-commerce-startups-by-valuation-europe
http://www.statista.com/statistics/1373954/d2c-e-commerce-startups-by-valuation-europe


Description: Back market, a French marketplace, was the most valuable e-commerce and direct-to-consumer unicorn in Europe as of October 2023. The platform for refurbished consumer electronics was worth 5.7 billion U.S. dollars. Two other startups completed 
the podium: RELEX and Vinted, estimated at 5.7 billion and 4.5 billion dollars, respectively. Read more
Note(s): Europe; as of October 2023
Source(s): CB Insights 
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Most valued e-commerce and direct-to-consumer unicorns in Europe as of 
October 2023 (in billion U.S. dollars)
Highest valued e-commerce startup companies in Europe 2023

http://www.statista.com/statistics/1282106/highest-valued-e-commerce-startup-companies-europe


Description: SHEIN, an online fashion platform founded in Nanjing in 2008, is the highest valued e-commerce and direct-to-consumer unicorn in China. As of October 2022, the company's value was estimated at 100 billion U.S. dollars. Along with Xiaohongshu, 
Xingsheng Selected, and Chehaoduo, they are the only Chinese e-commerce startups that have achieved 'decacorn' status, i.e. unicorns worth 10 billion dollars or more. Read more
Note(s): China; October 2022
Source(s): CB Insights 
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Most valued e-commerce and direct-to-consumer unicorns in China as of 
October 2022 (in billion U.S. dollars)
Highest valued e-commerce startup companies in China 2022

http://www.statista.com/statistics/1282104/highest-valued-e-commerce-startup-companies-china


Description: OfBusiness, an online e-commerce platform for raw materials, was one of the most valued Indian unicorns as of October 2023. The company based in Gurugram was estimated at five billion U.S. dollars. In contrast, Lenskart had a valuation of over four 
billion U.S. dollars during the same year. Read more
Note(s): India; October 2023
Source(s): CB Insights 
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Most valued e-commerce and direct-to-consumer unicorns in India as of 
October 2023 (in billion U.S. dollars)
Highest valued e-commerce startup companies in India 2023

http://www.statista.com/statistics/1282105/highest-valued-e-commerce-startup-companies-india


Description: During 2022, Lenskart was the most-funded direct-to-consumer (D2C) startup in India, with 205 million U.S. dollars raised. In comparison, Licious amassed investments for 150 million U.S. dollars during the same period. Read more
Note(s): India; 2022
Source(s): Inc42 
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Most funded direct-to-consumer startups in India in 2022 (in million U.S. 
dollars)
Funding raised by D2C startups in India 2022

http://www.statista.com/statistics/1280128/funding-direct-to-consumer-startups-india


Lululemon Athletica
CHAPTER 03



Description: In the financial year of 2022, ending January 2023, the global net revenue share generated from lululemon's direct-to-consumer segment was slightly over 45 percent, on equal footing with revenue generated from stores. This demonstrates a change from 
spending patterns during the COVID-19 pandemic, where the company's net direct-to-consumer revenue was higher than the revenue generated by its stores. This was the result of temporary but extensive store closures in the first half of [...] Read more
Note(s): Worldwide; 2012 to 2022*; *The company's financial year 2022 ended January 29, 2023. Read more
Source(s): lululemon athletica 
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Net revenue share of lululemon athletica worldwide from the fiscal year of 
2012 to 2022, by channel
Revenue share of lululemon worldwide 2012-2022, by sales channel

http://www.statista.com/statistics/303084/global-net-revenue-share-of-lululemon-by-segment
http://www.statista.com/statistics/303084/global-net-revenue-share-of-lululemon-by-segment


以上内容仅为本文档的试下载部分，为可阅读页数的一半内容。如

要下载或阅读全文，请访问：https://d.book118.com/72805204612

7006035

https://d.book118.com/728052046127006035
https://d.book118.com/728052046127006035

