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From the basic analysis of marketing, real estate marketing is an important
link in real estate development, marketing model only with the development
of modern society and continuous development, can better real estate marketing
will continue to grow, only progress and development with the pace of the times
will not be eliminated, change is the only eternal unchanged in the world,
understand the basis of marketing, can analyze the marketing model in
different aspects, only to do the marketing model Sales model, development
agreed, can make a responsible developer build a good house; Marketing as one
of the most important links in the whole real estate, only when marketing is
done well, can developers continue to develop, constantly improve Continuous
improvement, constantly surpass Constant transcendence, constantly break

through.
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