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Abstract

With the rapid development of e-commerce and the rapid expansion of its scale, the mode is
constantly innovating and the division of labor is continuously refined. It has been decomposed
into several new interconnected and interdependent new businesses, such as e-commerce
environment, e-commerce transaction and e-commerce service. E-commerce is changing from
the initial business model to the ecologicalization, accelerating the promotion of the transition
from traditional economic activities to the Internet era. Taobao came into being in the
background of the rapid development of electronic commerce. Network communication and
network marketing has become the key to the construction and development of the Internet
business, how to make the brand network marketing talent shows itself in numerous network
information, how can the network marketing do ring in a short time, how to make the reality of
the brand extends to the network, a series of problems to deal with a lot of hot network
communication of enterprise construction and development. This paper studies the three
squirrel network communication and network marketing as an example, the analysis of the
current network spread three squirrels of success, the paper points out the existing problems
and put forward the specific countermeasures, hope that through this study, can hope to

contribute to research in related fields.
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