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ABSTRACT

Under the environment of abundant marketing means, mobile phone
enterprises also need to update their marketing methods and inject new vitality
into the mobile phone market with the help of network marketing and other means.
The increasing perfection of Internet technology means and the rise of Internet
economy have provided a platform for mobile phone enterprises. Making good
use of network marketing will win a place for small and medium-sized enterprises
in the new round of competition. Based on the overview of network marketing,
this paper analyzes the connotation and characteristics of network marketing, and
explores the advantages of network marketing compared with traditional
marketing. Based on relevant marketing theories, this paper puts forward the
current situation and problems of Millet mobile phone network marketing, and
puts forward improvement strategies from the aspects of product, price and
marketing. Network marketing is no longer blind large-scale promotion, but more
refined, more targeted at specific customer groups, to win accurate sales
performance for enterprises, achieve accurate market positioning, and improve the

market share of Xiaomi mobile phone.
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