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Abstract

With the development of social economy, the real estate industry has also
developed rapidly, which has made great contributions to the national economic
development of our country. The scope of real estate covers all areas of society.
In other words, real estate needs to deal with various topics in society, so
marketing capabilities must be constantly improved. In recent years, with the
development of the Internet boom and the rapid development of global Internet
technology, many industries have reformed their unique marketing methods from
traditional physical marketing models to new marketing models. Microblog
marketing is a product of the development of the Internet and a new force in the
field of marketing. Microblog is a very large-scale platform with many loyal
users. The biggest feature of microblogs is dialogue with users. Companies look
forward to promoting products through microblogs and developing potential
value through this interactive model. With the advent of network marketing, the
marketing model of various industries in society has changed, and real estate is
no exception.

Through the research of real estate marketing scheme, this paper analyzes
the operation mode of real estate micro blog marketing. This paper mainly
focuses on the micro blog marketing method used by Vanke Real estate company
in Chongqing, summarizes the actual problems in the implementation of micro
blog marketing, and gives effective solutions for the problems and the
characteristics of the real estate industry. It is hoped that the implementation of
micro blog marketing for real estate enterprises can be helpful.

Keywords: microblog; real estate marketing; microblog marketing; operation

mode
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