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Part 1. Useful Expressidislg /N, /N1 4y, &3 15 43)
DirectionsThe followingsa listf termsrelatedo Cross—border—commerce.

After reading it, you are required to write the corresponding English expressi

1. FUHA] 2. 31k
3. HHIE 8N 4. FEATHEAR
5. M Ef A 6. I 1]

7. R A 8. FiH o3t
9. J& 1] 10. Hr% ;o
11. Yyt 12. 2 1 IR5%
13. i & i 14. fihXA

15. 48 5 i

Part 2. Translatiédt 6 /N, 16-20@i%E/NE 3 43, 21 8 10 4y, &3t 25 79)
DirectionsThis part, numbered 11 to 15, is to test your ability to translate
intoEnglishof the fivesentencesNo. 16 is to testyour translatioabilitwf

paragraph from English into Chinese.

16. 7 el X AR S8 R T ) T RF S RS B T S e AR

17, AR RGE R RE, 5 E 5 BATHR S5 T AR .

18. V& CIFEX A5 AT A .

19, Hp [ 5 58 HL R n] BEAE AR K LA DR 5 e i

20. IR QAN R LA RIGE BT

21. Firstof all,theselectedroductsshouldbe suitabléorairexpressdelivery.
These productsshouldbasical lmeet thefollowingrequirementsrelativelmall

sizeand suitabilitgbe delivereby expresstoreducethecostof international

logistics; high added value is required to be suitable to be packed for sale,



value of product is less than shipping then it is not the case; uniqueness:
need tde unique iorder toontinuously stimulate buyepsrthase and have
high online transactvohsme;reasonable pridd: online prices are higher than

local market prices, they may fail to attract buyers to order online.

Part 3. Reading ComprehensicH: 15 /N8, /N2 40, &1 30 43)
DirectionsRead the followingassages.Afterreadingthem, you shoulddecide
whether each statement is (fruer falséF) .

Passage 1

DHgate. com, launchedin2014 as a cross—bordeB2B e—commerce platform,is
builttofacilitadmalland medium sizedChineseenterprisefverage ordersize
remains small for this reason. The variety of items listed, however, is not a:
the size of the businesses, and categories of products include clothes, bag
sportsitems,toys, jewelry,electronicsobile phones, musical instrumentsgar
partsyideogames and many more. Furope, America and Australiare itsmajor
markets, and currently it owns 1.2 million domestic suppliers, 5.5 million bus
25 million kinds of products.

The website does not charge a membership fee from either buyer or seller. I
it charges only a commission as a percentage of successful transaction amount
percentage ranges from 3 percent to 10 percent. Though the website remains fr
sellers specialvalue—addedservicecal ledHfactory has recentlpeen added.
Sellersan pay an annualfeetoavailthisserviceThe company issetto launch
further exclusive services to complete better in the Chinese online wholesale
Buyers and sellers are required to interact through the website. There is ai
payment servicethatprotectbuyersand a customer servicalepartmentto help

solve disputes.



DHgate. com isa transactiomlatformprovidingtransactioservicesor both
buyersand sellersn orderto promote onlinetradingBased on thepositioning,
DHgate’s profitconsistof two part€l) commission: DHgate.com servesas a
transaction platform for buyers and sellers and charges the buyers a certain
of commission forsuccessfutransactionand 2) servicefee:sincecross—border
e—commerce isoperatedby usersin more than 200 countriesnd one hundred
thousandcitiesround the world, itismuch more complicatedthan domestic
e—commerce. Also, the whole transaction process of cross—border e—commerce te
more time, and buyers and sellersallfor servicesnf higher standards.The
complicated and commercial featofesthese transactions determimemlthate
servicesare needed in the whole cross—bordetransactionrocess.Given the
characteristilbldgate providesservicedikeintensivéogisticfjinanciadervice
and agency service for some fees.

Transactiomommission: Itisfreeto registemphold productinformatiomnd
display them on DHgate.com. The buyer will only be charged commission based c
the transaction volume for a successful transaction.

Commission model: DHgate adoptsthe singlecommission ratemodel, which
means that a fixed proportion of commission is charged according to the cat«
This model works with a multiple commission policy——when a single order is w
no less than USD 300, the commission rate is 4. 5%.

Serviceobject Itexpands from smalland medium merchantsto largeforeign
trade companies, manufacturers and brand owners.

Platform expansion: Besides transaction platform, DHgate launched online c:
center for traditional foreign trade companies. In August 2013, DHgate launc
¢lobal online cargo c@miercooperating with the merchants in Yiwu.

Payment: DHpay has access to more than 30 payment means in the world.
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Logisticsonlinedeliverywarehousing and concentratedreighservicesThe
DHlink supports more than 20 logistics channels including EMS, UPS, DHL, etc.
Credit: DHCredit cooperates with financial institutions to provide credit s
22. The websitedoes not chargea membership fee from eitheibuyer or seller.

C )

23.When a singlerderisworthno lessthanUSD 3000, thecommissionrateis
4.5% ()

24. The service objects expand from small and medium merchants to large fore:
trade companies, manufacturers and brand owners. (

25.DHgate isa third—parB32C cross—bordetransactignlatformcommittingto
helping Chinese SMEs to enter global market through cross—border e—commerc
platform. ( )

26. The DHlink doesft support logistics channels as EMS, UPS, DHL, otc. (

Passage 2

There are many factors that affect the sales of the store. One of those wl
not be ignored must be product selecting. A shop with the intention of having
flow, more exposure and more orders than others must not ignore the selecti
goods. It can be said that product selecting is the basis of shop operation
first step to make a profit. Product selecting refers to selecting product w!
thedemand of the targemarket from the supplymarket. Personnelin chargeof
productselectingust identifyheneeds of usersand, on theotherhand, select
productswith qualitypriceand appearancein linewith the needs of the target
market from many suppliedn themarket.The organiccombinationof suppliers,
customers,personnelin chargeof productselectinghouldbe consideredfor the

success of the product selecting.



There is a variety of businesses in the current cross—border e—commerce ple
such as beauty, sports and entertainment, baby supplies, toys, shoes, clothir
these businesses, some, called busiffesls seB are fiercely competitive, such
as jewelry industry, wedding, wig industry, etc. Others, calfeldibusdshess of
are lesscompetitivebput fullof demands from buyersor now to be explored.
Businesses offed se are those with hotter competition, more sellers, more ord
larger investment, and lower profit, while bifbluess&afire those with less
competitionfewer orders,smallerinvestmentput higherprofitltiswise of a
freshman, who is short of human resources and finance supports, to do busines

Blue s€arather than thosé&ead se3 more competitive but less profitable.

Sellerdiffewith criterifior what kind of sellerissmall or medium—sized,
becausenow thereisno clearjudgment.However, theselleshouldhave a clear
self-positioning while running his own online store.

For correct market positioning, it is necessary to conduct market research v
concerned abouthe overall price bdvahe targetrket,the price lewél the
industry, the consumgmeferences and so on.

What has to be further conducted for a good market positioning is to analy
competitive environment of the product, to do the segmentation of the market
to test and adjust the market positioning through practice.

Website positioning refers to the target market or consumer groups of the w
Product manager, through the understanding of the whole website positioning, |
analyze the categories of website in order to select the appropriate target
which meet the demands of customers.
27.Product selecting is one of the factors that affect the salds of the sto

28. Ifyou have lessfinancesupport,you areadvisedtodo businesof fedsed”

C )



29. Product selecting should focus on many factors excéptspredand weight.
¢ )

30. For correctmarket positioningitis necessaryto conduct domesticmarket
research, but it is not necessary to study foreign)markets. (

31.Website poisoning refers to the target market or consumer groups of the we

C )

Passage 3
Consumption habit is the preference of consumer for a certain kind of comm
brand or consuming behavior. In nature, it is a stable individual consuming
formed gradually in the long term, and in turn influences consuming behavior.
People in the United States attach more importance to the quality of commo
Quality is vital for commodity to enter the US market, where the commodity
even a slightflawwillbe put in the cornerand soldin discountPackagingis
another importantfactor.Commodity should be both in good qualityand in
fine—decorated packaging to present impressive visual experience to customer
People in the United States highly value the efficiency, thinking wasting
wasting life.They hope to receivesatisfiegdoods soon afterplacingorders.
Thereforewhen settinghippingtemplatesjtisadvisablao sethighlyefficient
logistic mode such as UPS, DHL, TNT and FedEx.
Because of theUnitedStateslargeterritomnd itsfourtime zones, buyersfrom
differentime zones shop onlineat differentimes.To raisethe attentioto the
launched commodities, sellershould sum up experiencesghoose and launch
products in a time period when online purchasing occurs in high density.
January is the high season for apparel sales, with winter clothes sold in

inthe United States. Februattyidthe ValentineDag inthis country, making
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horticultural products, fashion accessories, jewelry, watches, bags and gift:
hot sellerSSpring in America beginsin March, which is the high season for
horticultural products because of Easter in March.

Horticultural products enjoy good sales volume in April in the US market.
forwomen’ sshoesgrow drastical ye to thedemand of wedding. In thisideal
season for wedding, bridesmaids grown and wedding supplies are hot. Mother’ s
ison the second Sunday of May. With thisday’ soming, fashionaccessories,
jewelry, bags and greeting cards become popular items. Fatharshe Bayrds
Sunday of June, where in June alsocomes the graduationseason. Therefore
refrigeratiappliancespobile phones and otherelectronigroductsarealsoin
their high season this month.

The United States’ Independence Day is on July 4th. August sees students b
school, making this month a high season for clothing and shoes. Autumn come:
September,and itisthebestsellingeasonforapparelCosmeticsarealsoinhot
sales thanks to the autumn new products’ arrival.

Halloween ison October31st.ThanksgivingDay ison the fourthThursday of
November. With some major festivals’ arrival iosmetites;, stuffed toys, and
gifts come into high season for sales. Sales volume of fashion accessories,
and watches in December occupies a quarter of the whole year.

Approximately 37% of cross—border online buyers throughout the whole world e
in Canada. But because of its vast territory and thin population, logistics
challenge for remote areas in this country. Fortunately, 80% of Canada’ s popt
live in the areas less than 60 miles from the US borders, namely three major
Canada. Canada isa major market fortheUS Cross—bordet—commerce, forits
precisaeliverytime, and more preferablé¢axatiomratethan thatin the United

States.



60% of Canadians purchase online from America. 38% of Canada’ s populatior
liveinOntariowhere therelativellpw logistificesand exchange ratesfuelthe
Canadian’ enlineshoppingbehavior.In Canada, creditcards’penetratiomateis
high. 81% of online paymenmadse by creditards, followed by PayP42%).

These factors promote the cross—border finance.

Canadiansare passionat@about sportsb4% of Canada’ gopulationgegularly
take part in sportsactivitieAs a resultthereis a largedemand for sports
equipments and facilities. The top five favored sports in Canada are golf, ic
baseball, swimming and basketball. As a part of many Canadians’ 1ife, spor:
Canada huge sportsproductsconsumptionabilitwith largedemand for sports
products.The fivemajor sportsproductsin Canada are gym shoes, sportswear,
bicycles and accessories, golf equipments, and training devices. The retail
of these five products show an increasing trend. Among them, two traditional
products, gym shoes and sportswear occupy half of the sports equipments marke
Canada. China has strengtland potentiailn exportingportsweamnd gym shoes.
Therefore,Chinese firmswho wish to exploreand expand overseasmarket are
suggestedto pay more attentiono businessopportunitiesn Canadian market,
especially in sportswear and gym shoes market.
32.Quality,packagingand logistioxfficiencare factorshatAmerican people

attach more importance to when they purchase online. (
33.Refrigerati@ppliancespobile phones and otherelectroniproductsare
popular items in May. 0
34.Sales volume of fashion accessories, jewelry and watches in December occup
50% of the whole year. 0
35. Logistics is quite a challenge for remote areas in Canada. (

36. There isa largedemand forsportsequipmentsand facilitimisCanada since
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Canadians work out regularly.) (

Part 4. Writingdt 3 /N, 37-39@UEAE/ NG 10 43, &1 30 43)
DirectionsThispartisto testyour abilityo do practicawritingSuppose you
were a customer service representative. Now you are required to write reply

to your customers according to the following information.

37.

Hi, do you have thislady’ $iandbag? Would you pleasetelle thespecificatipn

about it? Thank you.

38.

Hi, T am impressedby thechildrels toyssuppliedinyour store. want tobuy a
Barbie doll, a control car and a water gun’t Butowl hbon to place one ofder

for these items. Would you please tell me how to do?

39.

Hi, would you please tell me what the shipping method do you offer apd when I

get my package if I order the product from your store? Thank you.

(g B il ) IR (AD
SAEE NI

Part 1. Useful Fxpressions ( 5 NG, BT 4, S 15 4

1. expected profit 2. corporate culture
3. market campaign 4. social media

b. store description 6. keyword

7. wholesale price 8. data analysis



9. attribute word 10. target customer
11. logistics 12. customer service

13. flow words 14. brand style

15. transaction volume

Part 2. Translatiégt 6 /Nll, 16-20@i4E/ M 3 7, 21 @ 10 4, &1 25 43
16. The constructionf industrighrksplaysa cruciakoleincitis sustainable
development.
17. In the eventof difficultipdeasedo not hesitatéo contactour Customer
Service Department.
18. The platform has given its approval for an investigation into the dispute.
19. Chin® Cross—border E-commerce will be likely to maintain rapid growth in
next few years.
20. Dissatisfied customers can return the product for a full refund.
21, ST 1 B FL S T8 e R O A ) 1 o IX R AR A
e FHTRZAE: RN, FER TP sy, PR PRy BiAs ;
SR e, DB ds 2 ) B ot R AN S R R, TR T R A
FRFE, AEZAT S G R T T B B, A REAN TR S 2K
G B AR ks T e S i, wieiie | SR KA
N
55 16-20 /N TR IRV 23 40 8
1) H40) 395 BEICIER, 4ty A ICE 1R, 45 3 77
2) AJTERERIN 1-2 7o WEEANA AR BT 0 0. 5-1 77
o5 21 /TR PP Al G T
1-4 7y BHPESHEANG, RKEEMRBANERE, A2 HiE SR,
5-7 70 RHPRSEADIE, ALehh)y RiXBMEARERE, F CRiEsH 1R,
8-10 7; VI, FXEMUGHE, VL. AR Ol 5 RRaDb #E5R,

Part 3. Reading Comprehensiondi(15 /N@E, &E/NE 2 47, &tF 30 43)

22 23 24 25 26 27 28 29 30 31
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32 33 34 39 36

Part 4. Writing3t 3 /M, 37-39@i%E/NE 10 43, &1 30 43D
37.
Dear friend,

The ladds handbagyou are interestedsthis yedrlatesttyle. The detailed
size is 30cm (Length)*25cm (Height)*18cm (Width). You can learn more
information about it from the picture we attached below.

We have this item in stock and we will arrange the delivery within 24 hours
you place an order.

I hope to hear from you soon.

Best Regards,

XXX

38.
Dear friend,

Thank you for your interestin our childres toys.Our toysareexcellentn
quality and low in price.

I[fyou would like pbace one order for matgms, pleagérstlick &dd to
Cart” button,then Buy Now ” button,and check your addressand orderdetails
carefully before clickiubmit” button. After that, please infamdh Imeill
cut down the price to USD XXX. Then you can refresh the page to continue yc
payment. Thank you very much.

Best Regards,

XXX

39.
Dear xxX,

Thank you fowour inquiry about the shipping and delivery time. We offer f
shipping to most countries in the world by China Post Registered Air Mail.
takes 7-21 days to reach your country. If you need the item urgently, we al:
the following express shipping options: UPS, FedEx, DHL, TNT, EMS, and TOLL.
But you have to pay the extra freight according to the real cost.
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