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Abstract

The Internet this new medium of the Internet to urge appear on behalf of the new
economy and enterprise also inspired the traditional enterprise potential marketing energy, all
of the enterprise in the Internet as a new marketing field, sales channels and information
exchange ways, also let brand competition spread to the Internet.

The brand is the core value of the enterprise, in a information extreme inflation,
homogeneous products, services appear in large Numbers of Internet environment, consumer
products and services to the identity is more dependent on brand brand, the Internet enterprise
brand value degree ever stronger, and this is both opportunities and challenges, which the
enterprise can catch up to the new competitive advantage, rapidly occupation Internet brand
highlands, to enterprise's development will play a pivotal role.

This paper analyzes the status and characteristics of the current network of brand
marketing , brand theory to establish the network brand model , the model is built to address
the network brand positioning and network brand image design , In addition , by analyzing
the brand consumer customer base and consumer brand experience to create and shape the
network brand in order to lay the foundation for the promotion of the network brand strategy ,
explain the importance of online brand for the survival of the enterprise , development and

network branding strategy for the necessity and urgency of China's enterprises

Keywords: Network Brand; Brand building; Brand molding; Brand promotion
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