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CHAPTER 01

Overview




Luxury goods revenue in Germany from 2018 to 2023 (in billion euros)

Luxury goods revenue in Germany 2018-2023
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3I Description: In 2023, luxury goods in Germany generated a total revenue of around 14.4 billion euros. Figures are predicted to increase in the following years, with close to 16 billion euros in revenue expected in 2025. Read more Sta i r
Note(s): Germany; August 2023; * Forecast. More information on the methodology available here . Read more J

Source(s): Consumer Market Insights


http://www.statista.com/statistics/1420860/luxury-goods-revenue-germany
http://www.statista.com/statistics/1420860/luxury-goods-revenue-germany

Luxury goods revenue in Germany in 2023, by segment (in billion euros)

Luxury goods revenue in Germany 2023, by segment
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4 Description: In 2023, | leath d ted a total f d 2.72 billi inG .Th t profitabl t was fashion with 5.33 billi i ded that year. Read more i '
I N(e)i;?;; IGO:rmnany; Augu;(sutl’goias er goods generated a total revenue of aroun ilion euros In Germany. e most profitable segment was fashion wi 1Hllon euros In revenue recorde at year. Statlsta r

Source(s): Consumer Market Insights


http://www.statista.com/statistics/1420869/luxury-goods-revenue-by-segment-germany

Luxur}/ goods revenue per capita in Germany in 2023, by segment (in
euros

Luxury goods revenue per capita in Germany 2023, by segment

Revenue in euros

Fashion Leather goods Watches and jewelry Cosmetics and fragrances Eyewear

Note(s): Germany; August 2023
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5 I Description: In 2023, luxury fashion items generated an average revenue of around 63.7 euros per capita in Germany. This was almost double the amount generated from leather goods, and watches and jewelry. Read more Sta t I sta r
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1420875/luxury-goods-revenue-per-capita-by-segment-germany

Luxury goods online revenue share in Germany from 2018 to 2023

Luxury goods online revenue share in Germany 2018-2023
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6 I Description: In 2023, almost 18 percent of revenue from luxury goods sales was generated online. These figures fluctuated during the specified timeline, but were predicted to grow slightly and remain stable in the future. Read more r
Note(s): Germany; September 2023; * Forecast. More information on the methodology available here . Read more J
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1420880/luxury-goods-online-revenue-share-germany
http://www.statista.com/statistics/1420880/luxury-goods-online-revenue-share-germany

Revenue of Hugo Boss in Germany from 2009 to 2022 (in million euros)

Revenue of Hugo Boss in Germany 2009-2022
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7I Biigg;))tg:rr;naigzgoggfg2852525 recorded revenues of around 477 million euros in Germany. Hugo Boss, based in Metzingen in Baden-Wirttemberg, is a global clothing manufacturer and a leading German fashion brand. Read more Stat i sta E

Source(s): Hugo Boss


http://www.statista.com/statistics/1334881/hugo-boss-revenue-germany

Revenue of Marc O'Polo in Germany from 2000/01 to 2022/23 (in million
euros)

Revenue of Marc O'Polo Germany 2000-2023
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Description: Marc O'Polo recorded a revenue of around 600 million euros in the financial year 2022/2023. This was an increase compared to the year before, as well as generally a noticeable change compared to the rest of the timeline. The brand originally comes Sta t I sta r.

from Sweden and currently has its headquarters in Bavaria in Germany. Read more
Note(s): Europe, Germany; 2000 to 2023
Source(s): Marc O'Polo


http://www.statista.com/statistics/1405781/marc-opolo-revenue-germany

CHAPTER 02

Luxury goods purchases and
ownership




Number of ?eople iIn Germany owning exclusive eyeglasses from 2019 to
2023 (in millions)

Number of people in Germany owning exclusive eyeglasses 2019-2023
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10I Description: In 2023, around 9.8 million people in Germany owned exclusive eyeglasses. Numbers decreased annually during the timeline shown. Read more Stat I sta r

Note(s): Germany; 2019 to 2023; 14 years and older; German-speaking population
Source(s): IfD Allensbach


http://www.statista.com/statistics/1419814/exclusive-eyeglasses-ownership-germany

Number of people in Germany owning a luxury watch from 2019 to 2023
(in millions)

Number of people in Germany owning a luxury watch 2019-2023
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11 I Description: In 2023, around 8.6 million people in Germany owned luxury watches. Numbers generally increased annually during the specified timeline. Read more Stat I sta r'

Note(s): Germany; 2019 to 2023; 14 years and older; German-speaking population; watches costing 500 euros and more
Source(s): IfD Allensbach


http://www.statista.com/statistics/1419827/luxury-watch-ownership-germany

Number of people in Germany owning valuable jewelry from 2019 to 2023
(in millions)

Number of people in Germany owning valuable jewelry 2019-2023
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12I Description: In 2023, around 7.9 million people in Germany owned valuable jewelry, with individual pieces costing 1,000 euros or more. Numbers increased annually during the specified timeline. Read more r
Note(s): Germany; 2019 to 2023; 14 years and older; German-speaking population; single pieces costing 1,000 euros and more J

Source(s): IfD Allensbach


http://www.statista.com/statistics/1419834/valuable-jewelry-ownership-germany

Number of ?eople in Germany owning valuable luggage from 2019 to
2023 (in millions)

Number of people in Germany owning valuable luggage 2019-2023
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13 I Description: In 2023, around 2.3 million people in Germany owned valuable luggage pieces. Numbers increased annually during the timeline at hand. Read more Stat I sta r'

Note(s): Germany; 2019 to 2023; 14 years and older; German-speaking population
Source(s): IfD Allensbach


http://www.statista.com/statistics/1419836/valuable-luggage-ownership-germany

?qunl(:))(e)g)of people in Germany owning a motor yacht from 2019 to 2023
in 1,

Number of people in Germany owning a motor yacht 2019-2023
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14I Description: In 2023, aroun d 290,000 thousand people in Germany owned a motor yacht. Numbers did not change significantly during the timeline at hand. Read more I r
Note(s): Germany; 2019 to 2023; 14 years and older; German-speaking population J

Source(s): IfD Allensbach


http://www.statista.com/statistics/1419842/motor-yacht-ownership-germany
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Importance of luxury/premium products by category in Germany as of
September 2023

Importance of luxury/premium products by category in Germany 2023

Share of respondents
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Bzi;zis;;ti(so:rz ri‘a} r?;réi?é Sgrezeorzn;atr; rSeesrg)tc;r::s:rtsé gg;}/\/_r’e;gc;urres;;rgsz :nrls”;ngg:tt;g;stf luxury/premium products by category" with "Consumer electronics". The survey was conducted in 2023, among 5,991 consumers. Read more Statlst a 5

Source(s): Consumer Insights


http://www.statista.com/statistics/998689/importance-of-luxury-premium-products-by-category-in-germany

Luxury-oriented consumers in Germany with a high willingness to spend
compared to the population in 2023, by product group

German luxury-oriented consumers with a high willingness to spend 2023, by product
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17 I Description: In 2023, around 77 percent of luxury-oriented consumers in Germany were very willing to spend on travel, while around 76 percent felt the same about a good diet and food food. Read more

Note(s): Germany; 2023; 2,718 respondents; 14 years and older; Luxury-oriented consumers’

Source(s): IfD Allensbach
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http://www.statista.com/statistics/1419800/luxury-opriented-consumers-high-willingness-spending-products-germany

Sources of luxury product information used by luxury product buyers in
Germany as of late 2022

Top sources for luxury product information in Germany 2022

Share of respondents
0% 10% 20% 30% 40% 50%

Brand website . 57%
YouTube | | | | | 51%
Instagram | 50%
Store . . 48%5
TikTok | | | | 47%
Pinterest | | | | 43%

Search engines 42%

-
18 I Description: During a 2022 survey carried out among luxury goods buyers in Germany, it was found that brand websites were the most popular source of information (such as reviews, recommendations, or ideas) on luxury goods, named by 57 percent of respondents. Stat I sta r
YouTube ranked second, mentioned by 51 percent. Among the most used seven sources presented, four were social networks. Read more J
Note(s): Germany; late 2022; 651 respondents; 18 years and older
Source(s): Condé Nast; WatchPro


http://www.statista.com/statistics/1407556/information-sources-luxury-products-germany
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