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Abstract

For the study of the image of tourist destination, most scholars in the field of
tourism choose to start from the perspective of psychology, that is, they think that the
image of tourist destination is composed of cognitive image and emotional image.The
factors that affect tourists' perception of tourism image directly affect tourists'
perception of the overall image of the destination, or indirectly affect tourists'
perception of the overall image of the destination by influencing their perception of
the cognitive image and emotional image of the destination.

This paper mainly studies the impact of covid-19 epidemic on tourists'
perception of tourism. From the perspective of impact factors, it analyzes the data
from questionnaires and big data of sina weibo public opinion.In this paper, the
information obtained from the questionnaire survey was processed with SPSS. 21
software and excel to analyze the changes of tourists' perception of wuhan's
tourism-related information before and after the epidemic.It also analyzes the main
ways for potential tourists to get in touch with relevant information in wuhan during
the epidemic, and the impact of the epidemic on tourists' cognition of wuhan's
emotional image.
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