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New Words

emergency
pattern
broadcast

impractical
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irrespective
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browser
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accelerate
pioneer
Synonymaous
profitability
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conception
motivator
preference

(IEENINEN |

[0 (1]
LU

[ M0 OO
(NIRRT
[0
[T ]
[
[y

[ OO IO
[0 g

[ O]
(RIURRLIENE|

(LRI B AL AARA |

[ COOOOOTIoD OO
[Ernmnnnng
(RN TR

[T

n.2HE B, FEN
n.) 1k

v H HRE, R
adj. A VISEBRIT)
n.iH 3

nZ@ A%, [l
adj AN, AHRBI, FRH
n. & vt.H1E

n. B S

n HUHLE ff

v, ek
adj. [ X )

nfcsidk, Plaase
nSUGEAT, ANEISE At
nJRE, BEE
n.fwZ, R




Phrases

gain considerable popularity
mobile device

on the other hand

a variety of

digital boarding pass

move towards

loyalty card

location-based service

stock quote
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Phrases

remit money

stock market

mobile reverse auction javascript:;
personal computer

Kkiller application

premium-rate telephone number
stored-value card
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Abbreviations -
ATM (Automated Teller Machine) H s Gl
TRCTC (Indian Railway Catering and Tourism B 42 B 28 0 R0 e il
Corporation) Gl
4G (fourth generation of wireless mobile BB shBEEHA
telecommunications technology)
SIM (Subscriber Identification Module) & FHR LR
HCE (Host-based Card Emulation) T EVR R
UX (User eXperience) F P56
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[1] Understanding the advantages and disadvantages of mobile
commerce is an integral part of critical thinking to see the
aspects that can turn challenges into opportunities.

A 4A]H, Understanding the advantages and disadvantages of mobile
commerce 2 — MG FEMEIE, fEEIE. to see the aspects that can turn
challenges into opportunities &2 — 4 #iE A RNE1E, /EHRFIRNIE. BiZ
g, that can turn challenges into opportunitiesZ2— N EiEMNA], &
HiAIBR 5Ethe aspects.
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[2] Ad technology based on demographics or geographies can h
you connect with customers in the moment before they decide
make a purchase, increasing the likelihood of completing a
purchase.

Af)H, based on demographics or geographies£—A it £ 43A5H1E
YEBiE, B AR 2 Ad technology. increasing the likelihood of
completing a purchase & —MESMAEIE, EERRE.
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[3] Whether you are launching a new product or trying to reach :
new market, it is clear that mobile commerce offers significant
competitive advantages for retailers.

A4A]H, Whether you are launching a new product or trying to reach a
new marketE— M ibBRIENA . itRERTE, EEMNEIERMN A that

mobile commerce offers significant competitive advantages for
retailers.
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[4] One of the best ways to deal with both the pros and cons o
mobile commerce is by building a mobile-first
site or shopping mobile app so you can connect with consumers
and stand out from your competitors.

AA]%, to deal with both the pros and cons of mobile commerce—
MR B AAEIE, 1EEE, BUMNIREEOne of the best ways. by
building a mobile-first site or shopping mobile app&3i&, so you can
connect with consumers and stand out from your competitors& g FJ Ik
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