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Pinduoduo marketing strategy research

Abstract

Nowadays, China's economic development and the living conditions of
people have been improved qualitatively. In the background, a new e-
commerce model comes into being. With the rapid development of the Internet,
the new model of e-commerce platform rose rapidly and swept across the
whole country which influences the human living styles, becoming an
important part of people's lives. With an increasing number of e-commerce
platforms appeared successively, Buy Together, as a new C2B model of e-
commerce platform, has become one of the black horses.

On the basis of the investigation of the current situation and issues of
Pinduoduo e-commerce platform, the author in this paper designs proper
marketing strategies and concepts according to Pinduoduo. Aiming to further
improve the Pinduoduo’s brand image and platform optimization of Buy
Togethe. This paper mainly analyzes the current situation and existing
problems of Pinduoduo's marketing strategy implementation, and puts
forward practical significance for Pinduoduo in four aspects: brand quality,
sales channels, after-sales service and industry competition in order to help
Pinduoduo face the high-end commodity market, reduce inferior products,
develop a variety of sales channels, strengthen after-sales service and improve

Pinduoduo's core competitiveness.
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