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Abstract

At present, with the development of the Internet, online education has become a hot
topic and a new trend in education. However, in the context of the huge amount of capital
flooding into the market, it is difficult for online education platforms to simply gain
advantages and stand out from the market competition. Therefore, in order to be able to
stand out in the fierce competition, online education and training institutions must have a
systematic and effective marketing model and a full understanding of the environment and
their own analysis, in order to be able to gain more advantages in the fierce market
competition. Taking the specific marketing of chalk education as an example, this paper
firstly introduces the current situation and development of chalk education, conducts in-
depth research on chalk education with SWOT analysis, analyzes the problems and
deficiencies in chalk education, and provides corresponding Suggestions for the problems

raised.
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