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ABSTRACT

With the rapid development of the Internet, companies have used Internet technology
for recruitment activities. The traditional recruitment website is an indispensable
third-party website for companies to recruit. Social network recruitment has also risen
rapidly in recent years. The Internet has played a role in corporate recruitment activities.
Plays a great role. However, the Internet has its advantages and disadvantages, and the
recruitment of enterprises also faces challenges. This article points out that the online
recruitment of Foshan Suning Ego Sales Co., Ltd. has no innovation in the mobile social
platform recruitment operation model, insufficient recruitment demand early warning
schemes, lack of comprehensive ability of recruiters, failure to use the recruitment website
reasonably, and low online evaluation reference , The problem of unsatisfactory online
recruitment publicity effects, and proposed to build the employer brand through social
media, establish a sound demand warning program, improve the ability of recruiters from
practical training, choose the right recruitment website, and use the online assessment tool
appropriately 1. These rationalized suggestions for strengthening the connection with the

target institutions.

Key words:Internet recruitment; recruitment channels;problems; countermeasures
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