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CHAPTER 01

Overview




Share of the personal luxury goods market worldwide in 2022, by region

Share of the luxury goods market worldwide 2022, by region

(]

-

(4]

<

%]

)

(]

-

—

©

=

Americas Europe China Rest of Asia Japan Rest of world
Region
-

Description: This statistic shows the share of the personal luxury goods market worldwide in 2022, by region. In 2022, the Americas accounted for 32 percent of the global personal luxury goods market, followed by Europe with a share of 27 percent of the market. Sta t I sta r.

Note(s): Worldwide; 2022
Source(s): Bain & Company


http://www.statista.com/statistics/675153/share-of-the-luxury-goods-market-worldwide-by-region

Growth of the leading personal luxury goods markets in 2022, by
region/country

Growth of the leading personal luxury goods markets 2022
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5 I Description: This statistic shows the estimated growth of the leading personal luxury goods markets in 2022. In 2022, the personal luxury goods market in Europe grew by 27 percent compared to the previous year. Read more
Note(s): Worldwide; 2022

Source(s): Bain & Company StatiSta E


http://www.statista.com/statistics/245647/growth-of-the-leading-personal-luxury-goods-markets-by-country

Market size of luxury goods in Asia from 2018 to 2022, with a forecast until
2027 (in billion U.S. dollars)

Luxury goods market size Asia 2018-2027

Market size in billion U.S. dollars

2018 2019 2020 2021 2022 2023* 2024* 2025* 2026* 2027*
6 I Description: In 2022, the luxury goods market in Asia generated 538 billion U.S. dollars. The market size of luxury goods in Asia was forecast to grow further until 2027, generating 754 billion U.S. dollars that year. Read more S i r
Note(s): Asia; 2018 to 2022; includes China, Hong Kong, India, Japan, Singapore, and South Korea; *Forecast. Read more J

Source(s): Euromoni tor


http://www.statista.com/statistics/1421844/asia-luxury-goods-market-size
http://www.statista.com/statistics/1421844/asia-luxury-goods-market-size

Revenue of luxury goods in the Asia-Pacific region in 2022, by country (in
million U.S. dollars)

Revenue of luxury goods market in Asia-Pacific region 2022, by country
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Description: Comparing the 14 selected regions regarding the revenue in the luxury goods market, China is leading the ranking (48.9 billion U.S. dollars) and is followed by Japan with 26.4 billion U.S. dollars. At the other end of the spectrum is Pakistan with 497.42

L] r
million U.S. dollars, indicating a difference of 48.4 billion U.S. dollars to China. Read more Sta t I sta J
Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022

Source(s): Consumer Market Insights


http://www.statista.com/statistics/1260546/revenue-of-luxury-goods-asia-pacific-region

Share of global personal luxury goods market in Asia from 2019 to 2022,
by subregion

Share of global personal luxury goods market Asia 2019-2022, by subregion
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L]
8 Description: In 2022, China was estimated to account for 17 percent of the global personal luxury goods market. In comparison, Japan's personal luxury goods market made up seven percent of the global personal luxury goods market in 2022. Read more r
Note(s): Asia; 2019 to 2022; *Estimated. Read more J

Source(s): Bain & Company


http://www.statista.com/statistics/1421948/asia-global-personal-luxury-goods-market-by-subregion
http://www.statista.com/statistics/1421948/asia-global-personal-luxury-goods-market-by-subregion

Number of luxury merger and acquisition (M&A) deals in the Asia-Pacific
region in 2022, by sector

Number of luxury M&A deals APAC 2022, by sector
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9| Biigzis‘)):t}gsri‘;,lr/lg/gé;z'ztjhzezhmel industry in the Asia-Pacific region secured ten luxury merger and acquisition (M&A) deals. In comparison, two private jet M&A deals were carried out in APAC in 2022. Read more Sta t i sta 5

Source(s): Deloitte


http://www.statista.com/statistics/1251982/apac-number-of-luxury-m-and-a-deals-by-sector

Leading luxury goods companies in the Asia-Pacific region in financial year
2021, by sales growth

Leading luxury goods companies APAC FY 2021, by sales growth

Sales growth
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Chow Tai Seng Jewellery Co., Ltd. 93.8%5
Chow Sang Sang Holdings International Limited : : ' 52.1% ' '
China National Gold Group Gold Jewellery Co., Ltd 503%
Guangdong CH] Industry Co., Ltd. : : Ml 41.8%
Zhejiang Ming Jewelry Co., Ltd. 41.5%
Lanvin Group : 38.7%
Chow Tai Fook Jewellery Group Limited 23.2% :
Lao Feng Xiang Co., Ltd. : B 23.1%
Shiseido Company, Limited 20.4%
ICCF Group 19.8%
Amore Pacific Corporation 11.6%
Pola Orbis Holdings Inc. 3.6% :
Joyalukkas India Limited 0.5%
Titan Company Limited -3.3%
1o| aossﬁcr)izfr:;arl:en; Azlgz;éém%bgggirﬁmr Chow Tai Seng Jewellery Co., Ltd. had the highest sales growth among luxury goods companies in the Asia-Pacific region, at nearly 94 percent. In comparison, the sales of PC Jeweller Ltd. from India declined by Sta t i sta 5

Note(s): Asia, APAC; 2021
Source(s): Deloitte


http://www.statista.com/statistics/1421926/apac-leading-luxury-goods-companies-by-sales-growth
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Segments




Revenue of luxury goods in Asia from 2019 to 2028, by segment (in billion
U.S. dollars)

Luxury goods revenue in Asia 2019-2028, by segment

B Luxury Watches & Jewelry B Luxury Fashion [Prestige Cosmetics & Fragrances M Luxury Leather Goods M Luxury Eyewear

@
G
W
NG

2 “)7)
34.33

20.4]

Revenue in billion U.S. dollars

24.02

33.88

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

Description: The revenue is forecast to experience significant growth in all segments in 2028. Upon closer observation, the relatively weak increase of the segment Luxury Eyewear stands out explicitly. the revenue in this segment experiences visibly smaller growth

- r
compared to the average, with a value of 1.228 billion U.S. dollars. Read more Sta t I Sta J
Note(s): Asia; 2019 to 2028
Source(s):

Consumer Market Insights


http://www.statista.com/statistics/1260507/revenue-of-luxury-goods-by-product-category-asia

Revenue of luxury goods in Australia and Oceania from 2019 to 2028, by
segment (in million U.S. dollars)

Revenue of luxury goods market in Australia and Ocean 2019-2028, by segment
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Description: Over the last two observations, the revenue is forecast to significantly increase in all segments. Comparing the five different segments for the year 2028, the segment 'Luxury Fashion' leads the ranking with 3.5 million U.S. dollars. Contrastingly, 'Luxury

L] r
Eyewear' is ranked last, with 156.46 million U.S. dollars. Their difference, compared to Luxury Fashion, lies at 3.4 million U.S. dollars. Read more statl sta J

Note(s): Australia and Oceania; 2019 to 2028
Source(s): Consumer Market Insights; Market Analytics


http://www.statista.com/statistics/1260510/revenue-of-luxury-goods-by-product-category-australia-and-oceania

Revenue of luxury leather goods in the Asia-Pacific region in 2022, by
country (in million U.S. dollars)

Revenue of luxury leather goods in Asia-Pacific region 2022, by country

u
o
S
S

»
o
S
S

w
o
o
o

2,224.44
1,936.43

"""""""""" 1SST3V 56848 g00s

Revenue in million U.S. dollars

N
o
S
o

1,000 - - B - B

506677740753 38826 sap8a 24437

- - - 13.3
]
China Japan Australia Hong Kong Thailand India South  Singapore Malaysia Indonesia New Vietnam Philippines Pakistan
Korea Zealand

Description: Comparing the 14 selected regions regarding the revenue in the luxury leather goods segment of the luxury goods market, China is leading the ranking (8.2 billion U.S. dollars) and is followed by Japan with 5.8 billion U.S. dollars. At the other end of the

- r
spectrum is Pakistan with 13.3 million U.S. dollars, indicating a difference of 8.2 billion U.S. dollars to China. Read more Sta t I sta J

Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1260589/revenue-of-luxury-leather-goods-asia-pacific-region-country

Revenue of luxury watches and jewelry in the Asia-Pacific region in 2022,
by country (in million U.S. dollars)

Revenue of luxury watches and jewelry in Asia-Pacific region 2022, by country
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Description: China is leading the ranking by revenue in the luxury watches & jewelry segment of the luxury goods market, recording 22.9 billion U.S. dollars. Following closely behind is Hong Kong with 9.3 billion U.S. dollars, while Pakistan is trailing the ranking with

L] r
12.86 million U.S. dollars, resulting in a difference of 22.8 billion U.S. dollars to the ranking leader, China. Read more Sta t I sta J
Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022

Source(s): Consumer Market Insights


http://www.statista.com/statistics/1260599/revenue-of-luxury-watches-and-jewelry-asia-pacific-region

Revenue of luxury fashion in the Asia-Pacific region in 2022, by country (in
million U.S. dollars)

Revenue of luxury fashion in Asia-Pacific region 2022, by country
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Eﬁ:@zféigrgi;re\ferﬁcv:E?S‘;agilfliir;%ilr]‘tsf?zLL;;;L;;yt(fjaéEii?]r;‘segment of the luxury goods market is led by China with 9.5 billion U.S. dollars, while Japan is following with 7.6 billion U.S. dollars. In contrast, Pakistan is at the bottom of the ranking with 14.63 million U.S. dollars, Sta t i sta 5

Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1260603/revenue-of-luxury-fashion-asia-pacific-region

Revenue of luxury eyewear in the Asia-Pacific region in 2022, by country
(in million U.S. dollars)

Revenue of luxury eyewear in Asia-Pacific region 2022, by country
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L]
Description: China is leading the ranking by revenue in the luxury eyewear segment of the luxury goods market, recording 827.63 million U.S. dollars. Following closely behind is Japan with 423.8 million U.S. dollars, while Pakistan is trailing the ranking with 14.3 million Sta t I sta r
U.S. dollars, resulting in a difference of 813.33 million U.S. dollars to the ranking leader, China. Read more J
Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022
Source(s): Consumer Market Insights


http://www.statista.com/statistics/1260609/revenue-of-luxury-eyewear-asia-pacific-region

Prestige cosmetics and fragrances market revenue in the Asia-Pacific
region in 2022, by country (in million U.S. dollars)

Revenue of prestige cosmetics and fragrances in Asia-Pacific region 2022, by country
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?ﬁcgl‘;pﬁ:cm()]sﬁag i;cl)ﬁ.:zjsi?itsklﬁtirsgli(ri]nag gi);freer\éir;:eoifn;gebngitigifgzrl?;tsic;%hfgaéfﬂ;egs;:grenr’ef;pzfnt‘he luxury goods market, recording 9 billion U.S. dollars. Following closely behind is China with 7.5 billion U.S. dollars, while New Zealand is trailing the ranking with Sta t i sta 5

Note(s): Australia, China, Hong Kong, India, Indonesia, Japan, South Korea, Malaysia, New Zealand, Pakistan, Philippines, Singapore, Vietnam, Thailand; Jan 1st to Dec 31st 2022

Source(s):

Consumer Market Insights


http://www.statista.com/statistics/1260613/revenue-of-prestige-cosmetics-and-fragrances-asia-pacific-region
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Revenue share of the LVMH Group worldwide in 2022, by geographic
region

LVMH Group's revenue share worldwide from in 2022, by geographic region

Revenue share

France Rest of Europe United States Japan Rest of Asia Other markets
20 D iption: This statistic sh th h f the LVMH G ldwide in 2022, b hi ion. In 2022, LVMH G 's global h fi the United Stat 37 t. Read more i
I N(e)i;zlsi)) \Il?lro‘lrldv:lsidseflzl(s)zlgs Oows the revenue share o e roup worlawide in y geographnic region. In roup's global revenue share from the Unite ates was percen Sta t I sta r
Source(s): LVMH J


http://www.statista.com/statistics/245869/revenue-share-of-the-lvmh-group-worldwide-by-geographic-region

Distribution of revenue of LVMH in Asia in 2022, by segment

Revenue distribution of LVMH Asia 2022, by segment

M Asia excluding Japan HJapan

Share of revenue
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activities
21 I Description: In 2022, the fashion and leather goods segment accounted for over half of LVMH's revenue in Asia, excluding Japan. Similarly, fashion and leather goods were also the largest revenue group for LVMH in Japan in 2022. Read more sta t i sta r
Note(s): Asia, APAC; 2022 J

Source(s): LVYMH


http://www.statista.com/statistics/1262448/asia-lvmh-revenue-distribution-by-segment

22I

Revenue share of Hermes worldwide in 2022, by geographical region

Revenue breakdown of Hermes worldwide 2022, by geographical region
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Description: This chart shows the revenue share of Hermes worldwide in 2022, broken down by geographical region. In 2022, France captured a share of about nine percent of Hermes' revenue worldwide. Hermeés is a family-owned company dealing in luxury goods Sta t I sta r
and apparel, headquartered in Paris, France. Read more J
Note(s): Worldwide; 2022
Source(s): Hermes


http://www.statista.com/statistics/245920/revenue-share-of-hermes-worldwide-by-geographical-region
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