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PRN Newswire — Global Picture

PRN EMEA and India HQ’d in
London
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History of PRN EMEA and India
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PR Newswire — Wire Strategy
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EMEA and India — Media Landscape
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o Focus on United Kingdom
SNEWs. |
Media Landscape
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Oldest newspaper industry in the world g

Relatively small country size means national titles dominate with regional press mostly
freesheets or cheap weeklies

Clearly defined broadsheet (highbrow) and tabloid (lowbrow) split with audiences split across
political and social demographics

Newspapers now rely on their online editions to stay afloat with the bigger titles exploring
pay-wall subscriptions (Times, ‘ he Sun)

Big media organisations struggling in the recession

Only 31% of population uses newspapers as their predominant source of news, with 41%
going online

In Social Media, Twitter and facebook dominate and are becoming influential in breaking
stories

Most traditional media journalists now regularly use social channels
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News Agency

Reputation:
National News Agency

PRN Relationship:
Non-Exclusive

No. of Subscribers:
500-600

Language:
English

Comments:

UBM has a stake in PA
and they are one of our
longest-standing and
closest partners

ENGAGEMENT AND WORKFLOW SOLUTIONS FOR PR / IR / CSR / MARKETING

PRN United Kingdom Reach

PRN Proprietary

Number of sites: 150

Highlights:

Top Blogs:

Ti= TechCrunch

PRNJ Subscribers:
7349

Comments:

Big drive on UK
websites by the whole
Media Relations team in
2012 — Priority market
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Focus on France
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National print press is in decline due to economic pressure on advertising revenue

More popular are regional titles (most of them free) — which account for more than half the
country’s newspaper readership

In terms of media consumption, print publications only account for around 10% of the total
time spent looking at news items

TV and radio fare better and have a solid base of support with over 42 million listeners
regularly using the radio to get their news

Online and mobile now account for over half the media consumption in France

Despite this, the AFP news agency (the biggest provider of content to mass media in the
world) continues to garner respect and influence globally

France is one of the biggest markets in Europe for Blogging and Social Networking with over
20 million Blogs
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Focus on France

News Agency | L4
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Reputation: "
National News Agency - N

PRN Relationship: - “-
Non-Exclusive L

No. of Subscribers:
N/A

Language: .
French '

Comments: AR _d
We do not push content '

to the full AFP Wire — S|

but post to the web-only 100 km
AFP Direct o
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PRN Proprietary
Number of sites: 68
Highlights:

(- AIR&LGOSMOS
hellocaton

Top Blogs:

U ISRE

L PRNJ Subscribers:
4 11940

: _.E.i__1 Comments:

High quality online and
strong reputation with
media compensates for
lack of “Wire”
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Focus on Germany
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Media Landscape
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Biggest newspaper industry in Europe

Dominated by a handful of family-run businesses, but still offers over 350 daily newspapers
including BILD, a national tabloid which is the biggest-selling newspaper in Europe

After years of abuses by the Nazi regime up to the Second World War, the German press
now prides itself on being self-regulated and democratic

The newspaper industry is not growing, but has seen slower decline than elsewhere largely
due to a strong local press and community journalism

All major publications maintain an online presence, but by far the most successful is
Speigel.de — the first ever online magazine, which launched in 1994 one day before Time
Magazine Online in the US

There are more social media users in Germany than any other country in Europe

Unlike in France, German Blogs have only a small influence, although a handful like
Netzpolitik and BILDBIog are increasingly popular
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News Agency
dpa

Reputation:
National News Agency

PRN Relationship:
Exclusive

No. of Subscribers:
Around 1000

Language:
German

Comments: PRN’s ten-
year partnership with
news aktuell has tied in
exclusivity with all the
DACH agencies

ENGAGEMENT AND WORKFLOW SOLUTIONS FOR PR / IR / CSR / MARKETING

Focus on Germany
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PRN Proprietary

Number of sites: 465

Highlights:

wallstreet online

<) FinanzNachrichten s

YAHOO!, SPIELE

DEUTSCHLAND

PRNJ Subscribers:
3041

Comments: The
majority of our online
reach is leveraged
through our partnership
with news aktuell

PR Newswire

United Business Media




Focus on Spain
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Media Landscape

Fiercely independent newspaper industry with very strong national press, despite the
economic downturn

The country’s Press is split between the mainly Madrid-based titles like El Pais and El Mundo,
and Catalan publications produced in Barcelona

This has an impact on the main language of the press, With dialects like Basque, Galician
and Valencian prominent as well as the more standard Spanish titles

Trade titles are incredibly popular — so much so that tﬂue biggest circulation for any title is
the sports newspaper Marca (3 million readers) and Women'’s interest titles like Hola!

Radio is still the most popular media format

Traction for online news outlets has been slower to take hold in Spain than elsewhere in

Europe — but is now starting to grow as advertisers look to target younger people and the
increasingly influential migrant population

!

|
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Focus on Spain

News Agency
europa press

Reputation:
Commercial Agency \ -

-

PRN Relationship:
Exclusive

No. of Subscribers:
Over 1400 o~ R 2=

Language: “‘.
Spanish |

Comments:
EP is a good example i
of a partner that

combines traditional y
media reach with stong vy
online ~ "
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PRN Proprietary

7w |Number of sites: 205

7

Highlights:

YaHOO! |8

Ein

Top Blogs:

puntocomunica.com
() comunicacion 2.0

PRNJ Subscribers:
1514

Comments: Southern
Europe online reach
. |hasincreased
impressively since 2011,
v with over 100% growth
year-on-year
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Focus on ltaly

MAGATINE
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Media Landscape
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Politics and Media are inextricably linked — most notably during the rule of Silvio Berlusconi,
a media tycoon who simultaneously held the titles of Prime Minister and owner of Mediaset —
the biggest commercial TV organisation in ltaly

As a result, most newspapers are privately-owned and heavily influenced by the various
political parties

hubs and they are home to the main current affairs

Milan and Rome are the two main
blica and Il Messaggero

titles: La

As in Spain, one of the biggest titl culation is the sports daily La Gazetta dello Sport,
reflecting the Italian love of football

TV is the most popular medium for news consumption in Italy, with 80% of the population
relying on it — the highest percentage in the whole of Europe

Online news is important, but there is a snobbery towards Press Releases with most news
sites very journalistic and associated with the major newspapers rather than individual
entities
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News Agency

AE

adnkronos
Reputation:
Second-biggest agency
in Italy behind ANSA

PRN Relationship:
Exclusive

No. of Subscribers:
Over 300

Language:
Italian / English

Comments: Adnkronos
gives us comparable
reach at a better rate
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Focus on ltaly
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PRN Proprietary

Number of sites: 31

Highlights:

WSI

WALL STREET ITALIA

Top Blogs:

DREAMBLOG

CRUISE e ) MAGAZINE

PRNJ Subscribers:
1203

Comments: Southern
Europe online reach
has increased
impressively since 2011,
with over 100% growth
year-on-year
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http://www.adnkronos.com/IGN/Gruppo/?id=1.0.719991857&uuid=''

T Focus on The Netherlands
. NEWS..
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Media Landscape

There is arich historical context to the Dutch newspaper industry, again heavily influenced
by the Second World War

Major newspaper De Telegraaf was banned for a time due to accusations of collaboration
with the Germans — and two others (Het Parool and Trouw) have their origins in the Dutch
Resistance movement

As such, there is a strong national pride in quality journalism and propaganda of any kind
(including lurid tabloid headlines) is completely rejected

The national press has been fighting declining advertising revenues to uphold these
traditions, but there are fears that the economic downturn has affected quality

Trust is a key word in Dutch media consumption, with a recent poll finding 61% of people
trust the print media, compared with only 19% in the UK

Blogging is not particularly popular, but Social Media and internet use in general is — with
over 89% of people online regularly — higher than the UK and the US
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News Agency
ANP . Sy

Reputation:
National News Agency
in the Netherlands

PRN Relationship:
Exclusive

No. of Subscribers:
Over 150

Language:
Dutch / English

Comments: =

PRN and ANP jointly
own ANP Perssupport —
our Dutch press release
service
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Focus on The Netherlands
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PRN Proprietary

Number of sites: 5

Highlights:

ANP Pers Support ‘

PRNJ Subscribers:
501

Comments: Current
lack of Dutch language
online due to a lack of
content — this is being
addressed by diverting
the APS domestic feed
and a “hit-list” of around
50 sites should be set
up by the end of the
year
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Focus on Russia
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Massive industry with over 93,000 official media outlets including 400 daily newspapers
selling over 8 billion copies annually

Heavy ministerial control in large parts of the regional press with 85% directly influenced by
governments or owned by authoritarian large businesses

Ranked only #142 out of 179 countries for press freedom by Reporters Without Borders —
one of the worst in Europe

TV remains the most prevalent source of news for many with up to 80% of people citing it
as their medium of choice

A handful of national titles offering an objective, independent news focus for the “Golden
Million” — a more liberal section of the population centred around Moscow and St

Petersburg

Online providing a viable option for a new wave of young tech-savvy Russians who
Increasingly use Social Media to affect peaceful protest and demonstrate against the
government
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Focus on Russia
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Reputation: ). i B
Largest News Agency in 7o VU alt
the Russia and CIS o ' -

PRN Relationship:

Exclusive

No. of Subscribers: r“ |
Over 500 L A

Language: J b ;
Russian / English N ...

Comments: “on ./

CIS is the
Commonwealth of I o
Independent States —

(Formerly Soviet Union) 00 mi ) —~-
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PRN Proprietary
Number of sites: 61
7. . |Highlights:
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/ \ " MEDIA onLine

BSR
9 RUSSIA

MAGAZINE

PRNJ Subscribers:
365

Comments: Itis
currently difficult to
reach Russian language
sites from our systems
_—_ T |butnew partner
=" |Pressuha.ru will give us
" |25+ guaranteed
) postings from later this
year
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Media Landscape
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Nordic countries are Sweden N‘érway.‘ Frnland Denmark and Iceland

; /
Closest links are between Denmark, Sweden and Norway where Iang‘uages are similar, but
all the countries: malntarn strong mdependent medra

Although most people in the Nordlcs speak Engllsh very weII the preference Is still for native-
e o language titles g
i e H‘"n
The biggest market is{SvriéoIen, where the Bonnier Group dominates the national press and
also ha-s ']‘nterests in;FinIand and other countries around the world
g ) s
Newspaper readershlp 5 dwrndlrng acros; the reglon most notably in Iceland where only
' 30% of people read one newspaper per, day
H =) ;
By comparison, in Sweden the newspaper mdustry i stlll strong with over 73% reading a
it newspaper dajIy N

i
i

ENGAGEMENT AND WORKFLOW SOLUTIONS FOR PR / IR / CSR / MARKETING

ENGAGE OPPORTUNITY EVERYWHERE PR Newswire

United Business Media



PL_E N BONA SO R T4, AW E N —FAE. W
BERREMER4AC, #iE: https://d. book118. com/89530403400
1011041



https://d.book118.com/895304034001011041
https://d.book118.com/895304034001011041

