C iR EREHRBHR
Research On Direct Broadcast Marketing Strategy Of C Air
Conditioning Enterprises




m =

W& TR ) R e, W2 B3R 5 E WA s 45 &8 WOy 1 — i ELIR I S04,
Rl FEREE PTG R T BB i AR S R R, Mg BRI I UK 1 ks s
BB A, SO T iR AN AT T TR IR B H ad ) K 2%
BIERZKS KR, HEREH T NCEARE S REN TR, R8I AR R
X, AWrda R B ORIz A, A REERT AR R T RRa R e . 2 & Tt
HYd, PP BTN IRIE, EE BRI g A S A E I
FAEWUR, dnATARE Ab A E IRTE ,  ZERF AV ) 1E 5328 8 2 2 IR Al 25 T X 1 )
A DS, EANRNEEE TR E R, WIZErReLy, RRES SRR
EIREHE, BR& LTS SRS, 4R ICRE LM A RN, e
R SE A 0, SIS U

FEARRSCHIB UL RE T, B T ERE SRR RE, 25 Al 7 2500 S R
XA FE = S TR S IR AR E N AMIA T, 15 H B ST A 2 LA S
IEIHT s HIk, 321 PEST 2 Hridi MsCRs T AT C 2R 4l (1 S E A B kAT
Totrs =, LLC ML EREHIMIONVINA G, RS T H ATAF LR 1] 8 S5 A
FEMLIERL b, 32 H) STP EHEIL, #iE C ML miiaEnR, JFLL AISAS PR MR
S, MGLEER. AN, MIEE. TS PR 2 I ATy T HE 1 AR
MIERRE AN . FIN, Sl THRL B ANJICARERILI 5 1 PR i, v
=] [ T S SR SR 1 TS

BT, ACEEGR] T LUNBITAE R EoG, EANTE WIS, S A
2% B E ARG R T A, AR R, EEZR B R 7 FE SO 2 4l
RIBARACT 3R —EHbik, RN, i AN B, C 2R Al i s 55k T
AR R, EERRE S, C &AL B RTIE AR AR B E B I 3T R,
FIRE SRR BRI B OE SR EAE . WSS AL . T B AR E
BONASEFEN KA FR A STP T RM Ve T i felf, 454 AISAS
Hig, R T 20 KEKVEE. SO BN A R BRI Bl AR S A
B .

XA WESER AR, BRFEHE, EERIK



Research on Direct Broadcast Marketing Strategy of C Air Conditioning
Enterprises

Abstract

With the rapid development of the Internet, the combination of network broadcast and
marketing activities has gradually become an Internet culture. At the same time, with the
outbreak of the epidemic, the change of consumer preferences and other factors, the sales form
of network broadcast has given new vitality to the marketing of enterprises, making it an
indispensable market tool for brand development. In today's Internet live broadcast is
increasingly accepted by the majority of consumers, the traditional marketing way has been
unable to fully adapt to the development of the market, only by changing the sales mode,
constantly expand their own brand audience, in order to achieve sustainable development in the
new trend of The Times. Air conditioners are durable consumer goods, and product sales have
been relying on offline channels. However, in the face of fierce market competition and frequent
uncertainties, how to stabilize the sales channels and maintain the normal operation of
enterprises is a problem that air conditioning enterprises must face. Nowadays, the domestic
network broadcast market is huge and has a good market prospect. Only by exploring the
network broadcast marketing mode suitable for air conditioning enterprises and forming the
sales mode combining online and offline, can we grasp the development opportunity of the
Internet, improve the competitiveness of the brand and realize the leap-forward development
of the brand.

In the research process of this paper, first introduced the rapid development of live
marketing, air conditioning enterprises need to update the marketing model of the research
background and research significance, and by combing the existing domestic and foreign
research, the shortcomings of existing literature and the innovation of this paper; Secondly, the
external marketing environment of C air conditioning enterprise is analyzed by PEST analysis
method and Porter's five forces model. Thirdly, the present situation of live marketing of C air
conditioning enterprise is taken as the entry point, and the existing problems and reasons are
discussed. On this basis, STP marketing theory is used to determine the market positioning of
C air conditioning enterprises. Under the guidance of AISAS theory, the corresponding live
marketing strategies are formulated from five aspects: attracting attention, generating interest,
searching information, generating action and sharing experience. At the same time, the
organization, system, manpower and technology of the development of a total of four aspects
of the safeguard measures, for the company's marketing strategy to provide strong support.



Based on this, this paper mainly draws the following conclusions: First, in terms of
external marketing environment, the network broadcast marketing of air conditioning
enterprises has a huge market foundation and a good prospect, but the national initiative of "low
carbon and environmental protection" poses certain challenges to the technical level of air
conditioning enterprises. At the same time, the top effect of air conditioning market is obvious,
and C company faces the competition pattern of oligopoly market. Secondly, in terms of
livestreaming marketing, C still has six problems: low efficiency of livestreaming marketing
activities, low brand perception of users, insufficient attention and interaction in livestreaming,
insufficient purchasing power of brand users, and insufficient self-propagation effect of users.
Thirdly, STP tools are used to position the enterprise in the middle and high-end market.
Fourthly, combined with AISAS theory, it puts forward the marketing strategy of multi-way
live broadcast publicity, innovating live broadcast content, updating live broadcast form and

precision marketing.
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