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Our Approach

4.6B
Real shopper

Decisions

4.000
Brands

50
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7m
Households
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Categories we track

FOOD

Breakfast Cereals

Butter and Margarine

Savoury

Edible Oil

Pasta

Noodles, salty snacks 

Flour (Wheat, Porridge, Maize, Corn)

Sweet spread (Jam, Peanut butter, 
Mayonnaise)

Pastries (Bread, Buns, Scones, 
Rolls, Doughnuts)

Sweet bakers (Biscuits, Cakes)

Sugar Confections( Sweets, Gums)

BEVERAGE AND DAIRY

CSDs and Energy drinks

Coffee

Juice

Cocoa beverages

Bottled Water

Fresh Milk

Yogurt

Mala

Long-life UHT Milk 

Tea

Alcohol

PERSONAL CARE

Deodorant

Feminine Care

Hair Conditioners

Hair Styling

Hair Treatment

Hand & Body Lotion

Petroleum Jelly

Shampoo

Toilet Soap

Toothpaste

Glycerine

HOME CARE

Air Freshener

Antiseptic Liquid

Bleach

Dishwash

Fabric Softener

Insecticides

Laundry Bar Soap

Laundry Detergent

Scouring Powder

Toilet Cleaner
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