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Overview
CHAPTER 01



Description: According to recent projections, the number of social media users in China reached 1.02 billion in 2022, and is expected to reach 1.21 billion by 2027. India, ranking second in terms of user numbers, reached 755 million social media users in 2022, and is 
estimated to reach 1.17 billion by 2027. Overall, the United States has the third largest social network audience, followed by Indonesia and Brazil. Read more
Note(s): Worldwide; 2022; internet users who use a social network site at least once a month; * Forecast China data excludes Hong Kong Internet users who use a social network site via any device at least once per month. Read more
Source(s):  
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Number of social network users in selected countries in 2022 and 2027 (in 
millions)
Social network users in selected countries in 2022 and 2027

http://www.statista.com/statistics/278341/number-of-social-network-users-in-selected-countries
http://www.statista.com/statistics/278341/number-of-social-network-users-in-selected-countries


Description: As of January 2023, the UAE had the highest social media penetration rate of the selected countries and territories. Bahrain and Qatar followed, with 98.7 percent and 96.8 percent social media reach, respectively. The worldwide social media penetration 
rate stood at 59.4 percent as of early 2023. Nigeria, Kenya, and Ghana saw much lower social media reach than the global average. Read more
Note(s): Worldwide; January 2023; Active social media users as percentage of the total population
Source(s): DataReportal; Meltwater; We Are Social 

0% 20% 40% 60% 80% 100% 120%

UAE
South Korea

Hong Kong
Netherlands

Canada
Spain

Germany
Singapore

Norway
Taiwan

UK
Chile

Denmark
Switzerland

Sweden

105.5%

92%

89.9%

88.1%

85.7%

85.6%

85.1%

84.7%

84.7%

84.5%

84.4%

84.4%

83.8%

83.1%

82.2%

Share of population

5

Active social network penetration in selected countries and territories as 
of January 2023
Social media: active usage penetration in selected countries and territories 2023

http://www.statista.com/statistics/282846/regular-social-networking-usage-penetration-worldwide-by-country


Description: As of January 2023, the number of internet users in Taiwan amounted to around 21.7 million, accounting for 91 percent of the island's total population. On average, netizens in Taiwan spent over eight hours using the internet on a daily basis. Read more
Note(s): Taiwan; January 2012 to January 2023
Source(s): APJII; CIA; CNNIC; DataReportal; Eurostat; GSMA Intelligence; GWI; ITU; Kepios; Meltwater; Taiwan National Statistics; We Are Social 
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Number of internet users in Taiwan from January 2012 to January 2023 (in 
millions)
Number of internet users in Taiwan 2012-2023

http://www.statista.com/statistics/1296415/taiwan-online-population


Description: As of January 2023, the number of social media users in Taiwan amounted to around 20.2 million, accounting for 85 percent of the island's total population. YouTube, Facebook, and Instagram were the most popular social media platforms in Taiwan. Read 
more
Note(s): Taiwan; January 2014 to January 2023; *Changes to data sources and significant base revisions to source data may mean that figures are not comparable between certain years. Social media users may not represent unique individuals. Read more
Source(s): DataReportal; Meltwater; We Are Social 
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Number of social media users in Taiwan from January 2014 to January 
2023 (in millions)
Number of social media users in Taiwan 2014-2023

http://www.statista.com/statistics/1296612/taiwan-social-media-users
http://www.statista.com/statistics/1296612/taiwan-social-media-users
http://www.statista.com/statistics/1296612/taiwan-social-media-users


Description: According to a 2023 survey, approximately 71 percent of respondents answered that they had used social media in Taiwan. Comparatively, around 13 percent of respondents shared that they have not used social media in that year. Read more
Note(s): Asia, Taiwan; May 2 to 20, 2023; 2,153 respondents; in 6 municipalities and 16 cities/counties in Taiwan
Source(s): TWNIC 
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Share of respondents using social media in Taiwan as of May 2023
Social media penetration in Taiwan 2023

http://www.statista.com/statistics/1346588/taiwan-penetration-of-social-media


Description: A 2022 internet survey found that YouTube was the most popular social media in Taiwan, with about 84.3 percent of respondents using the platform. Facebook was trailing behind with a penetration rate of almost 83 percent. Instagram and local bulletin 
board system PPT followed with a wide margin. Read more
Note(s): Taiwan; September 5 to 16, 2022; 3,034 respondents; 18 years and older
Source(s): Website (rwnews.tw; pdata.info) 
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Penetration rate of leading social media platforms in Taiwan in 2022
Penetration rate of major social media in Taiwan 2022

http://www.statista.com/statistics/295611/taiwan-social-network-penetration


Usage
CHAPTER 02



Description: In the first quarter of 2023, internet users in Indonesia were typically active on eight different social media platforms monthly. In contrast, internet users in Japan were active on an average of 3.5 social media platforms in a month during the same time 
period. Read more
Note(s): Asia, APAC; Q1 2023; 16-64 years; internet users
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Average number of social media platforms used per internet user in a 
month in the Asia-Pacific region in 2023, by country or territory
Average number of social media platforms used per internet user APAC 2023, by country

http://www.statista.com/statistics/1293295/apac-number-of-social-media-platforms-per-internet-user-by-country


Description: According to a 2022 survey, approximately 92.4 percent of active internet users in Taiwan said that they were using social media. Comparatively, nearly 50 percent of the internet users who were only online once a day or less reported to be using social 
media. Read more
Note(s): Asia, Taiwan; February 14 to March 15, 2022; 2,228 respondents; 18 years and older; covering 22 counties and cities in Taiwan
Source(s): TWNIC 
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Frequency of using social media in Taiwan as of March 2022, by user 
activeness
Frequency of using social media in Taiwan 2022

http://www.statista.com/statistics/1346617/taiwan-frequency-of-using-social-media


Description: In the third quarter of 2022, internet users aged 16 to 64 years in Taiwan spent more than seven hours per day on average browsing the internet. Time spent on watching TV and video streaming approached three hours, while another two hours were 
directed to social media. Read more
Note(s): Taiwan; Q3 2022; 16 to 64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Average daily time spent on media in Taiwan as of 3rd quarter 2022, by 
activity (in minutes)
Daily time spent on media in Taiwan Q3 2022, by activity

http://www.statista.com/statistics/1296395/taiwan-daily-time-spent-with-media-by-activity


Description: As of the third quarter of 2022, the number of social media users in Taiwan amounted to around 20 million, accounting for 85 percent of the democratic island's total population. Keeping in touch with acquaintances was the primary reason for using social 
media platforms, with 52 percent of surveyed internet users in Taiwan saying so. Read more
Note(s): Taiwan; Q3 2022; 16 to 64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Leading reasons for using social media services in Taiwan as of 3rd 
quarter 2022
Primary reasons for using social media in Taiwan 2022

http://www.statista.com/statistics/1296618/taiwan-main-purposes-of-social-media-use


Description: As of the third quarter of 2022, around 47 percent of Taiwanese internet users followed social media accounts of their acquaintances. Additionally, around 27 percent of users had a penchant for TV shows or food-related social media accounts. Read 
more
Note(s): Taiwan; Q3 2022; 16-64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Share of internet users following social media accounts in Taiwan as of 3rd 
quarter 2022, by type
Most favored types of social media accounts in Taiwan 2022

http://www.statista.com/statistics/1296631/taiwan-popular-social-media-accounts-followed
http://www.statista.com/statistics/1296631/taiwan-popular-social-media-accounts-followed


Description: This statistic shows the leading sources of news in Taiwan as of February 2023, by media type. During the survey period, 78 percent of respondents in Taiwan said they access news online, including via social media. Read more
Note(s): Taiwan; January to February 2023; 2,037 respondents
Source(s): Reuters Institute for the Study of Journalism; University of Oxford; YouGov 
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Leading sources of news in Taiwan as of February 2023, by media type
Main news sources in Taiwan 2023, by media type

http://www.statista.com/statistics/915498/taiwan-leading-news-sources-by-media-type


Description: In the third quarter of 2022, the number of social media users in Taiwan amounted to around 20 million, accounting for 85 percent of the island's total population. Social network was the leading source for Taiwanese to find information about brands and 
products. Over 70 percent of internet users aged between 16 and 64 years used social media services to do brand research. Read more
Note(s): Taiwan; Q3 2022; 16 to 64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Share of internet users using social media to do brand research in Taiwan 
as of 3rd quarter 2022, by channel
Social media usage when researching for brands in Taiwan 2022

http://www.statista.com/statistics/1296625/taiwan-social-media-as-an-information-channel-for-brand-research


Description: In the first quarter of 2023, 45.2 percent of internet users in India used social media for work purposes. In comparison, just 8.3 percent of internet users in Japan used social media for work purposes that year. Read more
Note(s): Asia, APAC; Q1 2023; 16-64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Share of internet users who use social media for work purposes in the 
Asia-Pacific region as of the first quarter of 2023, by country or territory
Share of internet users using social media for work APAC Q1 2023, by country

http://www.statista.com/statistics/1122152/apac-share-of-internet-users-who-use-social-media-for-work-by-country-or-region


YouTube
CHAPTER 03



Description: As of June 2022, YouTube had reached about 18 million adult users in Taiwan. When it comes to making purchase decisions, more and more Taiwanese consumers find the video sharing site particularly useful in conducting brand research. Read more
Note(s): Taiwan; June 2022; * Aged above 18 yeas. Read more
Source(s): Google; Website (ltn.com.tw) 

Key figures

Number of adult users* (in millions) 18

Average daily time spent per user (in minutes) 85

Peak usage time 8 to 11 p.m.
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Key usage figures of YouTube in Taiwan as of June 2022
Key usage figures of YouTube in Taiwan 2022

http://www.statista.com/statistics/1345400/taiwan-key-youtube-usage-figures
http://www.statista.com/statistics/1345400/taiwan-key-youtube-usage-figures


Description: In 2022, YouTube advertising was estimated to reach around 20.2 million people in Taiwan, representing about 85 percent of the democratic island's total population. Among YouTube ad viewers aged 18 and above, females accounted for about 50.7 
percent. Read more
Note(s): Taiwan; 2022; *As a percentage of total YouTube ad reach aged 18 and above. Audience figures may not represent unique individuals, and may not match equivalent figures for the total active user base. Read more
Source(s): DataReportal; Google; Kepios; Meltwater; We Are Social 

Ad audience share

Total population 84.5%

Internet users 93.2%

Population aged 18 and above 87.5%

Female* 50.7%

Male* 49.3%
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YouTube advertising penetration in Taiwan in 2022, by demographic group
YouTube ad reach in Taiwan 2022, by audience group

http://www.statista.com/statistics/1296663/taiwan-youtube-advertising-audience-demographics
http://www.statista.com/statistics/1296663/taiwan-youtube-advertising-audience-demographics


Description: Jay Lee, a specialized watercolor painter from South Korea, was the most popular YouTuber in Taiwan. His YouTube Channel, Jay Lee Painting, has attracted about 5.81 million subscribers as of October 13, 2023. Other most-subscribed channels in Taiwan 
include Songsong and Ermao, Yes Ranger, and Vidol TV. Read more
Note(s): Taiwan; October 13, 2023
Source(s): NoxInfluencer 
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Number of subscribers of the leading YouTubers in Taiwan as of October 
13, 2023 (in millions)
Most subscribed YouTubers in Taiwan 2023

http://www.statista.com/statistics/1284676/taiwan-most-subscribed-youtubers


Description: The YouTube channel, Roman and Sharon, had reached 416.7 million monthly views in Taiwan, as of October 13, 2023. Other most-viewed channels were TVBS NEWS, Andy & Popo, Peiqi Que and University Stories. Read more
Note(s): October 13, 2023
Source(s): NoxInfluencer 
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Number of monthly views of the leading YouTubers in Taiwan as of 
October 13, 2023 (in millions)
Most viewed YouTubers in Taiwan 2023

http://www.statista.com/statistics/1299065/taiwan-most-viewed-youtubers
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